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. - *_ 

To provide for improved regulation-in 
marketing of agricultural produce, development 
of efficient marketing system, promotion of- agri- 
processing and agricultural export and the 

, - 
establishment and proper administration of 
markets- for agricultural produce jn the state of 
Goa &d to put in place an effective infrastructure 
for marketing of agricultural produce and lay 
down procedure and- system thereto. - 

BE it enacted by the Legislative Assembly of 
Goa in the Fifty Eighth Year of the Republic of 
India as -follows:- ' - - - 

CHAPTER I - 

commencement.- (1) 
This Act may be called the Goa Agricultural 
Produce .Marketing (Development and Regu- . 

lation) Act, 2007. 

(2) It shall extend to the whole - .  
Goa. 

(3) It shall come into force on such date as the 
Government may, by notifieation in the Official 
Gazette, appoint. 



2. Definitions.- In this Act, unless the context 
otherwise requires,- 

(a) " agricultural produce" means all produce 
(whether processed or unprocessed) of agricul- 
ture, horticulture, apiculture, sericulture, 
livestock and products of livestock, forest 
produce, etc., as are specified in the Schedule or 
declared by the Government by Notification from 

- time to time and also iacludes mixture of two or 
more than two of such products; 

(b) "agriculturist" 'means a person- who 
ordinarily by his own labour or by the labour of 
any member &his family or by the labour of 
his tenants or servants or hired labour or 
otherwise, is engaged in the production or growth 
of any notified agricultural produce, and 
includes- 

(a) a member of a co-operative society 
registered in the State of Goa which is dealing 
with agricultural produce ; or 

(b) a person who has sold agricultural 
produce, ta the co-operative society, of the 
value not less than Rs. 50001- or of such anhunt 
as may be determined by the State Marketing 
Officer from time to time in the preceding 
financial year; but does not include a trader, 
trading agent, broker, processor or commission 

> L 

agent; 

(d) "business" means the purchase, sale, 
processing, value addition, storage, trans- 
portation or other connected activity of 
agricultural produce; 

(e) "buyer" means a person or a firm or a - 
company or a co-operative society or a 
Government agency or a public undertaking 
or a public agency or a corporation or a 
commission agent, who himself or on behalf of 
any other person or agent, buys or agrees to 
buy agricultural produce in the market area as . 

notified under this Act; . 

(f) "bye-laws" means the bye-laws made by 
the Goa Agricultural Marketing -Board under 
this Act ; 

(g) "Collector" means the Collector of the 
distdctbr any officer empo$ei& to discharge - 

the duties of the Collector under the provisions - 
of this Act; 

(h) i i ~ ~ m i n i ~ ~ i o n  agent" means aperson who 
on behalf - _-- of his principal-trader and in 
consideration of a commission-on the amount 
involved in such transacti9n, buys agricultural 
produce and keeps it in E s  custody and - _ 
delivers it to the principal trader due course - 
or receives and takes in his cushdy Awicultural 
produce sent for sale within the market area 
or from outside the market &ea;sells the same 
in the market area and collects payment thereof 
from the buyer and remits the sale proceeds 
to his principal trader; 



(i) "contract farming" means farming by a 
person called "Contract Farming ~roddcer" 
under a written agreement with- inother 
person called "Gontract Farming Sponsor" to 
the effect that his agricultural produce shall be 
purchased as specified in the contract farming 
agreement; 

(j) "coiitract farming agreement" means the 
agreement made for contract farming between 
Contract F a r ~ i n g  producer and Contract 
Farming spdnsor; 

(k) "contract farming producer" means an 
individual agriculturist or association of 
agriculturists, by whatever name called; 

(1) "contract farming sponsor" m e q s  a 
person entering into contract with the contract 
farming producer in terms of section 46 of this 
Act; 

(m) -"District ~ o b n c i l "  means a Zilla 
Panchayat established under the Goa 

(n) "export" ineans-dispatch of agriculfixral 
produce -outside- India; . 

- - (0) "e%porter1' means such persori br a -firm 
- who exports agricilltilral produce; - - - . 

- - - 1 .- - 

(p) "e-trading": means trading in ,which 
- billing, ...hooking; contract ing; ,ne~otia~~g~ . 
infgjrnawn -exchange,. r g c o - r d + g ~ p i ~ g  r&nd 

- o a e ~  -$onqected actiaties -age,Id~n~iele@rgni- 
cally on computer netyzprlcgg&jqngg 

kg) "Government" means the Government 
nf Ens. 

(r) "hamal" means a labourer or coolie 
engaged for ~ara-makhig, loading, unloading, 
filling, stitching, emptying or carrying any 
agricultural produce ifi the notified market 
area; 

(s) "Import" means bringing agricultural 
produce in India f r m  other country; 

(t) "Importer" means a person or firm who 
imports agricultural produce; 

(u) "Licence" means a licencg granted under 
this Act; 

(v) "Licensee" means agerson or association 
"or firm or company or public sector 
undertaking or society holding a licence issued -- 
under this-Act; - 

(w) "local authority" means ,and includes 
a village Panchayat-or Zilla ~ a n c h a ~ a t  or 
~ u r & & ~ a l  Council or Municipal Corporation, 

. 
as the case may be; - , 

. - 
(x) "Market" means a marlret area declared'- 

Gder section 4 of this Act and includes market -. 
yard and sub yards; - 

- - 
(y) "market area" means Lea  notified as 

market area under section 4 of this Act; 
- - 

.. (z) "market charges" includes charges on 

account of or in 'respect of-commission, - 



brokerage, weighing, measuring, hammali 
(loading, unlo-ading and carriing), cleaning 
drying, stitching, stacking, hiring, stamping, 
bagging, storing, warehousing, grading, 
surveying, transporting and processing ; 

(za) "market functionary" means a trader, 
a  commission^ agent, buyer, hamal, 
processor, stockist and such other person as 
may be declared under the rules or bye-laws 
to be a market functionary; 

-(zb) "market yard" means a specified place 
and includes any enclosure, building or 
locality declared as such in any market area 

.. by the Government; 

(zc) "marketing" means all activities 
involved in' the flow of agricultural 
produce commencing from the stage of 
-harvest till if reaches to the ultimate 
consumers, viz. grading, - ,  processing, - storage, 
transport, channels of distribution and 
ali - other activities~involved in The process; 

- -  - 

(zd) "~arketing Board or Board" means the 
Goa Agricultural Marketing Board - 

section 10 of this Act; 

- - 
- (%)1&ot3igi a&icci].&al :,.- -.., - pioduce" -. -means 1 
any agricultural produce notified -under 

1. 

I 
. section 4 ,of, thi? Aq;= ,,= _ .. I 

.?,I... s :t-s < .- . -, . -. , , - , y  I 

- -:lL:J * %3 ;L pz t . 3  v -  

(zf) "Other B*&jj-ai.d .Clagg;S ,, E#&&s the 
I 

-backwardR classes, of c~tizens as - h e  3 ..Q18?,3 53 ' 3 11" .. 
- . .p.cgyqp~g8~$~~epye~2;pg:~:t," time; 

(zg) "prescribed" means prescribed by 
rules made under this Act; 

(zh) "private market yard" means such place 
other than the market yard or sub market yard 

' in the market area where hfrastrueture 
has -been developed and managed by a 
person for marketing of notified agricultural 
produce by hdding a licence for this purpose 
under this Act; 

(zi) l l p r ~ ~ e ~ ~ i n g l '  means; any one or more 
of a series of treatments relating to powdering, 
crushing, decorticating, dehusking, parboiling, 
polishing, ginning, pressing, curing or any 
other manual, mechanical, chemical or 
physical mode of treatment .to which 
agricultural produce or its product is subjected 
to; 

% -, - 
(zj)  processor^' means a person who 

undertakes processing of any- notified- -- 

agricultural produce on his own accord or 
on payment of a charge;- 

. - - ... - - . 
(zk) "re$istrationl' means registration done 

under this Act; - 
L - .  
% . . (zl) "retail sale" mgans a-sale of -notified - 

agricultural produce not exceeding such 
' quantity as- the Marketing B&d may, by 

bye-laws, determine for retail salg_n respect 
thereof; 

(zm) "rules" means rules made under this 
Act by the Government; 

- \  ' 



(m) "Schedule" means the Schedule to this 
Act; 

(20)" schedule castes/ schedule tribes" 
shall carry the same meaning as assigned to 
them under clause (24) and (25) respectively 

- of Article 366 of the Constitution of India; 

(zp) "Secretary" means the Secretary of 
the Marketing Board and includes a Joint, 
Deputy or Assistant Secretary of the 
Marketing Board; 

(zq) "seller" means a person who sells or 
agrees to sell ahy agricultural produce; 

(zr) "State Marketing Officer" means a 
person appointed as the State Marketing 
Officer for the State of Goa; 

(zs) "Sub-market yard" means a specified 
place other than market yard and includes 
any -enclosure, building or locality, declared 
as such in any market area bgtthk ~o<emment 
or the State Marketing Officer, by notification; 
. - - 

(a) 'trader" means a person who in his 
normal course of business buys or sells 

any agricultural- produce and includes a 
person engaged in processing of agricultural 
-produce:but does not include an egricul- 
Wrist; 

(ZU)  i transportation" means taking 
- agriculturel - produce by pushcart, bullock 

cart. truck or other-.vehicle, in the course of 

- 9 -  

business, for marketing, from one glace to 
another; 

(zv)"tr&sporter" means a person who 
transports agricultu~al 

(zw)"Value addition" means processing, 
grading, packing or other activities due to 
which value is added to the agricultural 
produce; - . . 

-- 
(zx)"Yearn means -the financial- year or 

such year as may -be notified by the 
Government from time to time. 

CHAPTER-11 * - .  - - 

Establishment of-'Markets 

- 3. ~~tif icat ion of in ten th  '-of A developing and 
regulating marketing of agriculturai produce in 
specified area.- (1) Upon a representation made 
by any person or local authority or by the growers 
of any agricultural~produce within the area for 
which a market is propwed to be-estahshed or 
other;wise,-the Gover-nment. or the 'person 
appointed by the Gover~ment as the State 
Marketing Officer, mayltbpotification in the 
Official Gazette and,in $uch other manrier as may- 
be-prescribed, declare its or hikintention of 
developing and regulating themarketing of such 
agric~ltural produce-in sych =Fa as may be 

. - specified in the notification. 
, . 

(2) A notification under sub-section- (1) shall 
state that any objection or suggestion which may 
be received bysthe 'Government or the State 



Marketing Officer within a period which shall be 
not less than thirty days from the date of 
publication of such notification in the Official 
Gazette, shall be considered by the Government 

4. Declaration of market areas and development 
and regulation of marketing of specified 
agricdtiird produce the&.- After expiry of tlie 
period specified ~ the notification issued under 
section 3 and after considering such objections ... 

and suggestions as may be received before the 
expiry of sucli period and after making such 
inquiry as may be-necessary, the Government 
or the State ~arlieting Officer may, by notification, 
declare the area specified in the notification 
issued under section 3 or any portion thereof to 
be a market area-for the,purposes of this'Act and 
that marketing of all or any kind of agricultural 
produce specified in the notification issued under 
section 3 skidl be.developed and regulated under 

,this Act. in : S U G ~  rriaxke3 area. 
- -  . - - - .  - - - 

5.. Management. of market yard% sub-mar3ret 
yards, Tarmers/Consumer/market and Pfivate ' 
Market.- (1) In every market area, there may 

. -  - 
.be:- - - - - . . -  

d managed by the Marketing 
Board; . 

(ii) one or more than bne sub 'karket yards 
managed. by th 

- 
Board; 

(iii) one or more than one private Market 
- yaras/private markets managed by a person 

an7 the, Marketing - - Board; - 
* - - - - - - 

- 

(iv) one or more than one farmer's/ 
consumer's markets managed by a person 
other than the Marketing ~ o & d .  

(2) The ~o&mment shall, as sqon as may be, 
after the issue of notification under section 4, 
by notification,' declare any specified place - 
including any structure, enclosure, open place, 
or locality in the market area to be a market 
yard oi sub-market yard, as  the case may 
be. 

-- 

6. Notification of intention to alter limits of or 
to amalgamate or to split a market area.- (1) The 
Government may, by notification, declare it's 

. - intention,- 

(i) to alter the limits of a market area by ,  
including within it any othq,qea in the vicinity 
thereif or by excluding therefrom any area 
comprised therein; or 

-- 

(ii) to amalgamate two or more market areas 
"d constitut-e 0% -market area thereof. . . . 

-a-- - 
(2)  very notificafion issued under sub-section 

(1)of this section shall deme the limits of-the area 
which is intended to  be inclu%d -&or excluded- - 
from. a market area; or- of the market areas 
intended to be amalgamated'i'ntaone~arkefarea, 
or of the area of each of the markets intended to 
be constituted after splitthg up-an existing 
market area, as the case may be, and shall also 
specify the period which shallpot be less than 
six weeks within which obje&ions, if any, shall 
be received by the Government. - \ 



7. Procedure subsequent to notification under 
section 6.- (1) Any inhabitant of the market area 
or of the areas covered by the notification issued 
under sub section (1) of -section 6 may, if he 
objects to anything contained therein, submit his 
objections in writing to the-~ovekment within 
the period specified for this purpose in the said 
notification. ' 

(2) When the period specified in the notification 
issued under sub-section (1) of section 6 has 
expired and the Government has considered and 
passed orders on such objections as may have 
been submitted to it within such period, the 
Government may, by notification, include the 

- 

area or any part - thereof in the market area or 
exclude it therefrom or amalgamate market areas 
thereof. 

- 8. Effect of alteration of limits.- Where a 
notification under section 7 has been issued, 
the Government shall, after consulting the 
Marketing Board, frame a scheme to determine 
what partion of the assets and other-properties 
vested in one market- shallvest in the other - 
market and in what manner the liabilities of the 
market shall be apportioned between the two 

~ 

marketsand such scheme- shall come into force 
on the date of it's publication in the official- 
Gazette. - ' -  - - 

9 .- Power of ~oaunment to issue consequential 
o r d e  (a) Where a' notification is issued under 
sub*section (1) of'sec$ioi 6 excl6ding- area from 
an$ m&l&t-&a such exclbded area is not 
d&il&ed-?07be a -  - .  sdparit& market area;  or 

= 

- 13 - 
(b) JNhere a ilotification is issued under sub 

section (1) of section 6 including any area within 
a market' area, the Government may pass such 
consequential-orders as it may deem fit in respect 
thereof and the sub committee constituted for 
'such market area before the date of such 
exclusion or inclusion, shall, notwithstanding 
anything contained in this Act, continue to be 
sub-committei for the said excluded or included 
area until the declaration of such areas as market 
area under this Act, . 

CHAPTER 111 

Constitution of ~ a r k e t i k  Board 

10. Establishment of the krket ing Board.- 
The Government shall establish a Marketing 
~ d & d  caied as the Goa Agricultural Marketing 
Board for the State of Goa consisting of a 
Chairman, a Vice-Chairman and othermembers. 
The Marketing Board shall have such powers and 
dischark all such functions as arevested in it -. - . -. 
by or under this Act. - 

. 
1 1. Incorporation of the MarRaing Board.- The 

Marketing Board shall be abo& corporate by the - - 
name of " the Goa ~grfmltkal  Marketihg Board1', 
and shall have perpetual succes$on and a . 
common seal and it may sue ar be sued in its 
cbrporate name and shall- be &kpetent to 
contract, acquire and hold property, both 
movable and immovable and to do all other things 
necessary for the purposes for which it is 
established. - ., 



12. Constitution of the Marketing Board.- (1) 
Subject to the-provisions of sub-section (2). *e 
Marketing Board shall consist of the following 
nineteen members, namely:- 

(a) Eleven agriculturist members to 
represent agriculturists from each talulra of the 
State of Gqa to be elected by the agriculturists 
only .from- the respective talukas; 

(b) two female a$iculturists members, one \. 

each from the North Goa District and the South 
Goa D i s m ,  to be elected by the agiculturists 
only in the manner prescribed; 

(c) one trader holding 'A' class licence to 
be elected from amongst traders of all 
classes; , - 

e C h a a n  of a co-operative society 

registered in the State of Goa, having a valid 
licence kom the Marketing Board, doing the 
business of notified agriculturalproduce in the 
market-area, to be elected >om amongst the 
d6&en.df co-d6eritive societies; . 

(e) two members to be nominated by the 
- 

Governpent, one being from the office of the 
Registrar of CO-operative Societies, 

. Government of Goa, and the other being from 
th4 Department o f ~ ~ i c u l t u f e ,  Governrnent of 
GO;: to function duiing tde 't6rm' of the 

Board. - - 

. (f) ~ ies ident* of the Goa Cashew- -Manu- . . = ,- 

faCturers ~s'sociation. - . _ -  

(g) the s6cretary of the Marketing Board, to 
function during the term of the Marketing 
~oa rd .  - 

(2) Notwithstanding anything contained in sub- . ..- 
s.ection (1) or any other provisions of this Act, 
when the Marketing Board is constituted for the 
first time, all the members, the chairman and the 
ViceTChairman.thereof shall be nominated by the 
Government: 

. - 

provided th&t the--chairman and the Vice- 
Chairman s l i d  be nominated &om amongst the 
agriculturists from the state of Goa. 

, - 

. - 13. Election and term bf &€ibe df menibers-. 
(1) The members shall.be elected in the 
prescribed manner. such-rdes may also provide 
for the determination of~~onstituencies, the -, 
preparation andmaintenance of the list ofboters, 
persons qualified to be elected, &squdifkations 
for being chosen as, and for being-a member, the 
right to vote, the-payment of deposit ax?d it's 
forfeiture, the determination of GleCtian disputes 
and dl-  hatters @cid&itd &id ancillky thereto, 
including provisions regarding election 
expenses. \ 

3 ,- . - 
(2) Except as okhe?wise provided in this Act, 

the members of the ~arke tmg Board (not being 
a Marketing Board constituted for the first time) 
shall hold office for a period offlve years and the 
members of the Marketing Board constituted for 
the first time shall hold office fbr a period of two 
years: Provided that, where the genera elections 
of the members of Marketing ~ o & d  could not be 



held before expiry of the term of office of its 
members as aforesaid, the Government may, by 
order published in the Official Gazette, extend 
from time to time, the term of office of the 
members of the Marketing Board,, so however 
that, the period for which the term of office is so 
extended shall not exceed the period of one year 
in the aggregate : 

Provided further that person who is a member 
of the Marketing Board by virtue of he being 
Chairman of a Co-operative Society, shall hold 
office so long as-he continues to be such Chairman 
and in case of a member who is a reJ$esentative 

- 

of traders shall hold office so long &he continues 
to hold 'A' class licence. 

(3) The names of all the members of the 
Marketing Board shall be published by the 
~ovemme<t in the Official ~ a z e t t e  and upon such 
publication, the Marketing Board shall be deemed 
to be duly constituted. - 

- v -- - 

14. Pz-epqation -of of vote& and state- - 
ment of ekpenditure.- (1) The superintendence, 
direction and control of thepreparation o f G  1ist 
of voters for the purpose of conducting election 
to  the Marketing Board shall vest with the - -  ---- 

Marketing Board and for the purpose of preparing 
- 

the list of voters and conduct of election, the 
Marketing. Board shall constitute neces-sary 
election fund. 

(2) W h e n e r  the list ofvoters is tobe prepared 
or re&ed for the pwose  of conducting election 
to theMark&ing - . +  - ~ o a r d ,  t h e  Registrar o f  

Cooperative Societies shall, in writing, Worm the 
MarketingBoard about the. sqme and require the 
M-arketing Bowd to- submit the list of voters of 
different constituencies+and also r e w e  to deposit 
with him such amount before such date a s  may- 
be specified by him for meeting expenses of - 

elections. 

f3) The Registrar of Cooperative Societies-shall, 
after the declaration of the result of the election, 
draw up a statement of the emenditure incurred 
in conducting the- election &d shall within a 
period of three months from such result forward 
the same to the Marketing Board for information. , 
The balance amount remaining unspent, if any, 
shall be refunded to the Marketing Board 
alongwith the dea-d stock -pukha9ed for the . 
purpose. If the expenditure inejm4ed exceeds the 
am6-t of deposit, the Registrar of cooperative 
Societies shall call-upon the Marketing Board-to 
pay the excess amount,as specified by h& within-' 
one month from the date qf receipt of the direction 
from him and the Marketing Baas&.&all comply 
with such_ direction. . 

15. Corn-mencement o f _ - t ~ m  of office of 
members.--(I) m e  tern of offi3 o$members of . - 
the Marketing Board shall~ommence-on the date 
of the first meeting of the ~arketin'g Board at 
which business is transacted. - - - 

1. 

(2) The first meeting of a Marketing Board shall 
be heIdaon such date as may be fixedby thestate 
Marketing Officer or any officer quthorised by-- 
in that behalf, being a date which is within 5Slirty 
days from the date on which the names of 



members are published in the Official Gazette. 
If the first meeting is, for any reason, not held 
within thirty days as aforesaid, the State. 
Marketing Officer shall-report the fact to the 
Government anti state therein the reasons'for the 
failure-to hold the meeting and shall, thereafter, 
act accordingto the directions of the Government 
issued in that behalf. 

(3) The term of office of outgoing members shall 
expire on the date immediately preceding the date 
of such 'first -meeting. 

16. Appointment of ~dministra-tor or . 

Committee of Admiaistrators after expiry of -the 
normal or extended term of office of members.- 
(1) Notwithstkding anything contained in sub- 
section (3) -of section 16 or &y other provisions 
of this Act, where the term of office of two years, 
-five years or the extended term of office, if any, 
of members of the Marketihg Board has expired, 
the Government oraany officer not below the rank 
of Assistant Registrar authorized by - it, shall, by 
a written order,- - 

_ _L 

(a) direct that all members of the Marketing . 
Board shall, as from the date specified in the 
Order, cease to hold and vacate their offices 
as members or otherwise; and 

(b) appoint a person or- the Committee 
comprising of not more than three mernbers, 
from time to tiine, as the Administrator or the 
C o d t t e e  of Administrators, as the case may 
be, to manage the affairs of -the Marketing 
Board, f6r the peiiod specified in the ordertipto 

- - 

the date of the first meeting of the reconstituted 
Bokd after the election is held (hereinafter in 
this section referred to as the "said period") . 
and electiqn shall be held within a period of 
six months from the date, the Administrator or 

' the Committee of the ~dministrators, a$ the case 
may be, assumes office:' - .  

Provided that this period of six mbnths may be 
extended, from time to time, by the Government, 
in exceptional circumstances, to a period not 
exceeding one year in-.the aggregate, by 
notifichon published in the Official Gazette, 
-for reasons which-shall be stated in such 
notification. 

- .  

(2) During the said period, aJl the powers and 
-duties of the Board .and it's-&iious authorities, 
under this Act and the ru lemd bye-laws made 
th3reuder or any-6thei la% f& the time being 
in force -shall be exercised and performed by the 
Administrator or the committee- 'of - the 
Administrators, as the case may be. - 

- 
(3)Thg Administratoror the Committee of 

- Administrators, as the casemaybe, may delegate 
any of his or its powers a d  guties to any officer, 
for the time being serving &id2r & or it or under - 
the Marketing Board. -- - 

- 1  A - - 

(4)The Administrator or the members of the 
Committeepf Administrator%, as the case may be, 
shall receive such remuneration from the Fund 
of the Marketing Board as the Government may, 
from time to time, by general or special order, 
determine. 

-, 



- 20 - 

17. Resignation of members and nominations 
in certain circumstahces.- (1) Any member of 
the Marketing ~ & r d  may resign his office by 
writing under his hand addressed to the 
~hc&&an and the ~h-an &ay resign his-office 
by.mit$g under his h a d  Gddressed to the state 
Marketing officer and such resignation shall take 
effect from the date it accepted by the Chairman 
or the State -Marketing Officer, as the case may 
be: -- 

- 
(2) If. at anytime, it appears to the Government 

that t he  ~ a r k e t i n ~  ~ o a r d  by reasonof the 
xesignati6n if all or a majorjiy of the- meinbers 
thereof, is  unable to discharge the functions 
confened or imposed upon it by or under this Act, 
the -Government may, by order published in the 
Official Gazette, nominate persons t b  fill the 
vacancies of the members who have resigned: 
Prgyide that the persons so  nomated shall hold 
office only for the rem-&der -of the term of the 
members in whoseplace they are nominated or 
until the vacancies are duly filled in by eleqtion, 
whichever is earlier. 

L 

- - 

18. Removal of members for misconduct.-- The 
Government., -an the recommendation-of the 
Marketing Board, supported by not lessthan two 
third of its members having voting right at a 
meeting, may remove any member of the 

- MarketingB0ard:wha has been found guilty of 
neglect or misconduct in the discharge of his 

- duties 'or. o i  any disgraceful conduct or has 
become indaphle of performing his duties as a 
meinber or sis.radjudged as insolvent: . -. -+ - 

Provided that, no such member shall be 
removed from his office unless he has been given 
reasonable opportunity of being heard by the 
Government. - 

19. ~ a s u a l  vacqcies.- subject to the firoirisions 
- - . .  

of sub~section (2) of section 1'3, in the, event of 
any vacancy occurring on account of death, 
resignation or removal of a member or otherwise, 
the Chairman shall forthwith communicate the 
occurrence of such vacancy to the State Marketing 
Officer and the vacancy sh& he filled in as soon 
as convenient as may be, by the .election or by 
appointment or by nomination of a person thereto, 
who shall hold office so long only as the member 

- in whose place he is elected or appointed or 
nominated would have held it, if the Vacancy had 
not occurred: 

" , 
pr&ided that, if the vacancy occuis within sig 

months preceding the date on which the term - 
of office of the member expires, the vacancy shall,- 
unless' the Government meets otherwise, not be 
filled. - - -  - . 

_a.-- . 

20. Election of Chainnan and KC=- hai inn an.- 
The meeting of the ~ a r k e t m a o a r d  shall be 
presided over by the Chairman and inthe absence ' - 
of the Chairman, by the vice-~hairrn-an. The 
Chairman and the Vice-Chairman shall be elected 
by the members of the Marke_ti?g Board, 
excluding the ,Secretary of the' Marketing Board 
and the Government nominees. Only the 
members as mentioned in clauses (a), (b) and (d) 
of sub-section(1)-of section 12 shall be eligible to 

-, 



contest the elections for the post Of the Chairman 
or the vice-Chairinan. 

21. Term o f  off ice o f  Chairman and Vice- 
Chairman.- The Chairman and the Vice- 
Ch-&an shall'hold office for such period as may 
be prescribed. 

22. Chaimian and Vice- Chairman to hold office 
until their 'successors enter upon office.--The 
Chairman and the Vice-Chairman shall, 
notyithstading the ekpirati6n of their term of 
office, continud to'hcla their office; until their 
successors enter upon -their office- or the 
Administrator or the ~ommiGee of Administrators, 
as the c-as.e may be, is appointed under section 
16 and assumes office. - - 

23. Honorarium t o  Chairman -and Vice- 

Chairman.- The Chairman, and the Vice- 
chairman . . shall beep&$ such honorarium as the 
State Marketing Officer may specify,-having 
regard to the finances of t he -~hrke t in~  Bbard, 
so however that, the total amount of such 
honorarium to be -paid shall not exceed the limit 

.. - 
as may Be prescribed. 

. , - - .  

24. Procedure for election of Chairman and Vice- 
-Chairman.- (19 On the constitution of the 
Marketing Board after a general election or 
otherwise. 'a meeting shall be called for the ' 

election of the Chairman ma-Vice-Chairman on 
the date fixed hy-the State Marketing Officer 
under sub~secti6n- (2) of section 15. 

(2)"Such meeting shall be presided over by the 
State Marketing officer or any person authorised 
by him h - tha t  behalf. The State Marketing 
Officer or such authorised person shall, when 
presiding over the -meeting, h-ave the same 
powers as that of the powers exercised by the 
Chairman while -presiding bver a.meetkg of the 
Marketing Board, but shall not have the right to 
vote. 

- (3) If, in the election, of a Ch-airman or 
Vice-Chairman, there is an'equality of votes, the 
result of the election shall be decided by lots to 
be drawn in the presence of the presiding officer 
in such manner as he may deternine. 

- 
(4) In the event of a dispute arising as to the 

validity of the election of a Chairman- or Vice- 
Chairman, the State ~ a r k e t G ~  Oflicer, i f  he is the 
presiding officer, shall decide the dispute himself 
and in any other case the officer/pers-on 
authorised to act as  a-presiding officer by the 
State Marketing Officer-shall refer the dispute to 
the State Marketing-Officer for-his decision. The . _ * - -  - 
decision of the State Marketing ~fficer, subject to 
an appeal to the G O V ~ ~ ~ & ,  shall be find and 

no suit or other proceeding - -- sa lie id any Court - 
in respect of any su'ch decision. 

A - .  - 
25. Resignation of Chairman and Vice-Chair- 

man.- (1)  The Chairman may resign from his 
office by writing under his hand addressed to the 
State Marketing officer and suchresignation shall 
take effect from the date it is accepted by the State 
Marketing Officer., 



(2) The Vice-Chairman may resign from his 
office by writing under his hand addressed to the 
Chairman and such resignation shall take effect 
from the date it is accepted by the Chairman. 

-. 26. Motion- of no-confidence against Chairman 
or Vice-Chairman.- (1) A Chairman ar Vice- 
Chairman shall forthwith cease to be a Chairman 
or a Vice-Chairman, as the case may be, if the 
Marketing Board at a special meeting by a 

. resolution passed by a majority of not less than 
two third of its total number of members 
(excluding the members who have no - right to 
vote), so decides. 

- - 

(2) The requisition for such special meeting 
shall be signed by not less than half of the total 
number of members (excluding the members 
who have no right to vote) and shall be sent to 
the State Marketing Officer. 

(3) The State Marketing Officer shall, within 
fifteen days from the date of receipt--of the 
requisition- under sub-section- (21, convene a 
special meeting of the Marketing Board: - - 

Provided that, when the State Market-@g officer 
convenes such special meeting of the Board, h e  
shall give advance written notice thereof to the 
Chairman or to the Vice-Chairman, &the case 
may be. - 

- 

(4) A special meeting to consider a resolution 
under-s,ub-section [I) shall be presided over, by 
the State ~ k k e t i n g  officer or such personlofficer 
authorized by .him in this behalf, but the- State 
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Marketing Officer or such personlofficer shall 
have no right to vote at such meeting. 

(5) The member of Marketing Board who have 
no right to vote may take part in the discussion. 

(6) if the motion of no confidence is not b d e d  
or if the meeting could not be held for want of 
quorum, no such requisition for considering fresh 
such-motion ,of no confidence-in the same 
Chajrman or Vice-Cham& shall be made before 
the expiry of six months frorll the date of such 
meeting. 

27. .Consequences of absence of Ch@nnan, Vice- 
Chairzqan or member without leave.- ,Subject 
to- the rules made by-the Go~ernment in rhis 
behalf, a Chairman, a Vice-chairman or amember, 
as thp *case may be, who abse"nta.himself from 
three consecutive meetings of the Marketing 
Bogd without leave of the Marketing Board, ihall 
cease to be a Chairman, a ~ic&hairman or a- 
me&er, as the case may. 

- 

. 
28. Vacancies in &€ice of chairmad and -&e- 

- - -  Chairman to be filled up.- (I) In the event of a 
vacancy in the office of the'c-man or Vice- 

- - Chaiiman by reason of deatLresignation, removal - - 
% .  or otherwise, the vacancy shall,.sub@-ct to the 

provisions of this Act, be filled, *soon as may 
be, by election or by nomination of the Chairman 
or ViceLChairman, as the case may b'e. - 

(2) Every Chairman or Vice-Chem&n elected 
or nomihated under t&s section to-fill a casual 
vacancy shall hold oEce.for such period as the 
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Chairman or Vice-Chairman in whose place he 
is.elected Qr nominated, as the case may Be, 
would have held it if such vacancy had not 
occurred. . - - .  

29. Refusal to hand -over charge to new 
c ha inn an or Vice-Chairman.- (1) On the election 
or naminatilon of a new chaiknia* or Vice- 
Chairman-: the out-going chairman or Vice- 
Chairman in'whose ptace the new Chairman or 
Vice-Chairman has heen elected or nominated -. 
shall forthwitheh&d dver charge of his office to 
such new- chairman or Vice-chairman, 'as the 
case may be. 

(2) 1f the'outgoing Chairmh or Vice-Chairman 
fails or refuses to h&d over th-e charge of his office 
as required under sub-section (I), the State 
~a rke t ing  officer or any Officer empowered by 

- the state-~Gketing officer inthis beh&, may, by 
order writing, direct the Chairman dr the Vice- 
~hairmax, 'as the _ _  base .. may be, to forthwith hand 
over the charge of his office and -. allrecords, - _ _ ,  funds, - 

papers and property of-the Miketing ~ o a r d  ii3 
his possession, if any, to the new Chairman br 
Vice-chaman. - - - - 

-(3) If the oitgoing chairman or ViceLChairman 
to- whom a diredon has been issued under- 
sub-section (2) does not comply with such' 
direction, the  -state Marketing Officer or any 
person authorized by& h this behalf may apply< 
to the sub-dividiond ~agis t ra te  hithin whose 
jurisdiction the Marketing Board is functioning 
for- seizin@"nd taking po-ssession 'of records, 
papers, "funds-and .% . . property of the Marketing 
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Boxd in the possession of such Chairman or Vice- 
Chairman. 

- 

I (4) On receipt of an application under sub- 
I section (3), the sub-divisional Magistrate may 
I authorize any police officer, not below the rank 

of a Police Sub-Inspector, to enter and search any - - 
place where the records, funds, papers-and 
property of the Mgketing Board are kept or likely 
to be kept,and to seize them and hand-over 
possession thereof to the new Chairman or Vice- 
chairman, as the case may be, who then shall 

. . 
be deemed to have assumed charge. - - 

.30. Meetings, etc. ofMarketing Boare-- The 
meetings, quorum and procedure to be followed 
at meetings of the Marketing Board shall be 
regulated in accord&ce with the bye-laws made 
foj that purpose by the ~ & k e $ i n ~  ~ o a r d .  - 

31. Members to act during vacancy and- acts 
of Marketing Board, etc., not tgbe in~alidated by 
informalities.- (1) During any -vacancy - of 
member in the ~ & k & t i h ~  Board. the continuing 
members-may act as if no vacancy has occurred. 

. - 

(2) A Markeiing ~ o k d  sh-h-haye power to act 
notwithstanding a?y vacancy in the office of - 
member thereof or any defek -in th&constitution 
thereof or in any ad or proceedings thereof and 
all' such acts shall be vdid notwithstanding that 
it is subsequently discoveied th; some person 
who was not entitled to do so, presided over the 
meeting of ~a rke t ing  ~.oard-or voted at such 
meeting or- otherwise. took part _in the 
proceedings of the Marketing Board. 



CHAPTER N . 

~owers'and duties of Marketing Board 

32. Powers and duties of ~ & k e t i n ~  Board.- 
(1) It shall be thg duty 'of the Marketing Board 
td implemeJlt the provisions-of this Act, the rules 
and bye-laws made thereunder in the market 
area, to Govide facilities for marketing of 
agricultural~produce in the market area as 
directed by- the State Marketing . . 'Officer or the 
Government; as the case may be, and do such ' 
other %&s .,- as . may - be requ&ed-in relation to' the 
superinten?lence, direction and contrdl of markets 
or for regulating ma~keting of agriculturel 
produce in any place in the mkket area and for 
purposes connected with the matters aforesaid 
and -for that purpose may exercise s u c h  
powers, perform such duties 'and discharge such . .I 
functions a s  may be provided by' or under tliis 
Act. 

(2) Without to the generality of the 
forbgoing pro&sions, the Marke$i6g . - BG& - - 

(aj regulate the entry of persons and of 
the market; -- 

(b) supervise the b&h&vio& of the persons 
who enter the market for transactkg business; 

(c)@an< - -  renew, . . .refuse, suspend or cbcel 
licences; 

(d) maintain an.d manage- the . - -  market, 
including admissions to and conditio 
of market-within the * .  m-arket are 
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(e) provide for necessary facilities required. 

for the marketing of agricultural produce within 
the market in the market area; 

1 se the auctions of 
I ce .in accordance 

cedwe _laid down 
under the rules made under this Act or the' Bye 
laws of the Marketing Board; ,-% ., - . 

- -  - (6) regulate the .makinit carrying -ovt and- -- 
enforcement or cancellation of agqetgner$s pf 
sales, weighment, delivery, payment and all 
other matters relating to marketing of-notified 
aqicultural produ&.@ t@e presaibed m-r; 

(h) take all, possible sgeps tq prevent 
adulteration and to and organize , 

grading and standardizatien .qf -agricultuyal 
~;oduce; - 

-. - 
(i) take measire; for the pievihtion of 

- 

purchase and sale below the -.urn s~ppprt 
prices as fixed by the Govemqent frog time . to time;,. 

-(j) colen, maintain, &sseeateancl supply 
information ii respect of .prod~ction, sales. - - 
storage, processing: priges. ~d movement of 
notified agricultural prodace ihcluding 
information zelating to crops, statistics and 
marketing .intelligence as  may be Xequired by 
the State Marketing Officer; - - - - 

* .  
(k) arrange tp obtajn fitness =(health) - 

certificate from vqterinary doctor in respect of 
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animals, cattle, birds, etc., which are bought . b - ,  

or sold. in tlie market ai-ea.; - - - - . _  . -  - ( .  

(1) carry out the publicity about the benefits 
of regulation, system of transaction facilities 
provided- in We market area through-such 
m d a a s ,  in the opinion of the Marketing ~oh-d ,  
may be effective or ne.mssary; - . - 

, " L. 

(m) provide for settlement of disputes arisihg 
out of any kind of transactions connected Gith 
the market in^ of agrictrltural produce and -all 
matters incidental and &ciuary thereto; - - -<::*', - -  7 

. (n) subject to the provisions of section 11.. 
ac-6, hold or dispose off any moveable or 
immoveable property for the purpose of 
e dariyhig out it's duties; - - 

(of institute or defeftd -any suit; prosecution, 
action. proceedings, application or arbitration' - 

and such suit or action; . - - - - ._ _ _ I -  

' *  + 

(p) mdse siiange&ent forholdijig of eledtions - 
of -the Marketing B-oard in the prescribed-- - -- 
manner; 

(9)- I&@, take,'-re30vef and recehe ehaiges. 
fees, rates antl other sums -or money to which - 
the Marketbig Board is 0ntitled;- 

. . 
- - . . , - > -  b 

. . 

(r) subjectto approval of the state M a r k e t i ~  
Officer, -oEtBin loans, .subsidies13subventions ' 

from the State and ~ e & a l  Government or'aiiy 
financing agency for providing warehousing 
and mar2eQng f2iciliities hi the rnarYe1:: - . - - I) 

- .  

- -31- - 

f s) subject to approval of the State Marketing 
Officer, prepare-budgets, -supplementary 
budgets, make re-appropriation in-the budget 

incur expenditure accordingly; - 
. , 

- (t) keep a set of standard weights and- , - 
measures in the mark6ts agail?& which 
weighment and measurement may be 
checked; - 
- - 

(u) inspect gpd 
measures which are in use in the market area 
and also the books of accounts and other 
documents maintained by the,licensee in such 
manner as- may be prescrRed; - - - 

(v) administer the. ~ a r k e i i n ~  Bpard ~ u h d  ~ 

referred to in section 44 of this Act and maintain 
the account thereof and- ge?th& same audited 
in the p ~ e ~ ~ r i b e d  rn 

-- -- 
- - - -  

- (w) prosecute persops for violating the 
- proyieions of this-&, .the rules: qnd bye-laws 
framed thereunder. - . - .. 

+- 
. -- .  - . -  - 

, cx) -provide storage aed warehousing 
facilities h the market G e e -  _ - . 

(y) with the prior sanction o-the Govenunent 
or the State ~arket&~fficei undertake any 
other activity conducive to the-~romotion or 
regulation of marketing of Agricultural - 
produce; - -  -- - -  

. - .  
(z) perfDrrn such other dut 

prescribed; -, * 
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33. Appointment of sub-committees and 

delegation of power.- The Marketing Boadmay 
appoint one or more - s u b - c d t t e e s  corisisfmg 
of one or more of it1 s members and may -delegate 
to such sub-committee; such -of its powers or 
duties as it may think fit. The sub-committee so 
appointed shall function under the 
superintendence, guidance, direction ahd control 
of the Marketing Board. 

34. Power to levy market fees (single point - 

lev).- (1) . -  The MarketingBoard - shalllevy market 
. - fee;: - 

- -  . - - 
% -  - 

- .  - - 
- {i) on the sale or purchase of notified 
agricultural p r o d d  -whether brought -Eom a 
place within the State or from a place outside 
the State, into the mafket area; a i ~ d  - - - _  

(ii) on -the- notified-.agricurtural prbduce, 
whether brought from a-place%t%the State 
or from a place outside the State, into the 
k k e t  aieh for proc6sskg; at such rates as 

- may be fixed by the Govedment from time to 
time subject to a minimG rate of one rupee 
and maximum of two rupees for every one 
hundred rupees of price of agricultural 
produce, in the- manner -prescribed.- - 

(i) for the second time in other-m6rket 'area 
of the State, where such market fee has glready 
been paid on a particular agricultural produce 
in any- market area -of the Sta te  and the 

information to that effect has been furnished 
by the concerned person in the manner 
prescribed. 

(ii) more than on,ce hi any makqt area, in 
qase the agricultural produce is being resold 
in the process of commercial transaction 
between traders or two consumers, provided 
that, the information to that effect has been 
furnished by the concerned person in the 
manner prescribed. _ 

(3) On the agrkultural produce brought in the 
market area for commercial transaction or for I 

processing or for export, the-market fee shall be 
deposited by the buyer or proceior or ejrpdrter, 
as the case may be, in the office of the Marketing 
Board, within 14 days fro& the date of entry of 
such a$ricultural produce in the market area or 
bsfore it's sale or resale or processing or dispatch 
outside the market area, as the case may -be: 

- 
provided that in case if any n6tifed ag r i cu l~a l  

produce is found to have been processed, sold, 
resold gr- dispatched-outside the market area 
without payment of market fee payable on such 
produce, the Marketing h a r d  _shall impose 

- % penalty on the concerned persoK-which shall be - 
five times of the market-fees payable. . - - 

(4) The m&ket fee shag be payable by the buyer 
of the notified agriculhlral Groduc-e and shall not 
be deducted tom the price payable to the seller: 

provided that where the buyer of the notified 
agricultural produce cannot be identified, all the - \ 



fees shall be payable by the person who has sold 
or brought the agriculturai produce for sale in 
the market area: 

Provided further that in case of conimercial 
transactions between traders in the market area, 
the mgrket fee shall be collected and paid by the 
seller. - .  - .  

. - 

(5) The market functioneries, as may--be 
specified by the Marketing Board in the bye-laws, - 

shall maintain account relating to sale, purchase, 
processing-or addition in value of agricultural 
produce in the prescribed forms and s&mit to 
the Marketing Board periodical returns in that 
respec? 6 the manner prescribed. 

(6)  The Marketing Board may 1evy and collect 
entrance fe8 on vehicles, which enter the market 
yardjsub-rnqket yard. at such rate as may be 
specified in the bye-laws. 

35. Power to borrow.- (1) The MarketiwBoard 
may, with preyious sanction.-of 'the State 
Mdketing Officer, raise money required for - 
carrying put the-purpose far which -it i s .  
established, on the security "of any Woperty 
vested in it and. of any fees leviable and 
recoverable by it under this Act. 

(2) The Marketing Board may, for the purpose 
of meeting the eqenditure on lands, buildings 
and equipment required for establishing the 
Iharlret,~obt&'8  lo^ from the ~overnment on 
such terms and conditions as the Government 
may determine.. 

36. Power to order production of accounts, 
entry, inspection and seizure.- (1) The secret- 
of the Marketing Board or any officer empowered 
by the Market-ing Board in this behalf, may, for 
the purposes of this Act, require any person 
carrying on business 'in any kind .of notified 
agricultural produce to produce before. him the 
accounts and other documents and to furnish any 
information relating to stocks of such agricultural . 
produce or purchase, sale, processing, value 
addition and delivery of such agricultural 
produce by such person Znd dso to fumis-h,my 
other information refating to payment of market 
fees by such person. 

(2) All accounts and registers maintained-by 
any person in the ordinary course of business of 
any notified agiicultural produce and documents . 
reIating to stocks of such a&&-ultural produce or 
purchase; sale, processing, vakGaddition of such 
agricultural produce in his possession and offices, 
establishment godowns, vessels or vehicles -of 
such person shall Be kept open for inspection at 
all reasonable times by the Secretary of the 
Marketing Board or any offider empowered by the 
~arketing-~oard or -the Government. - 

. a 
(3) If any such a u t h o r i z e ~ ~ ~ c e r  has reason- 

to suspect that any person is attempting to evade - 
the payment of any market fee 'due and payable 
by him under section 34 or thrit any person has 
purchased, sold, processed g r  added value to 
any notified agricultural produce in contravention 
of any of the provisions of this -Act-or the rules 
or the bye-laws framed thereunder, in the market 
areas, he may, by Drder in writing to such person, 

-, 



seize such accounts, registers or documents of 
such person, as may be necessary and shall grant 
a receipt for the same and shall retain the same 
so long as it maybe necessky for the examination 
thereof or for prosecution. 

(4) For the purposes of sub-section (2) or 
sub-section (3), such Buthorised officer . may 
enter or search any place of business, warehouse, 
office, establishment, godown,'vessel or vehicle 
where such officer has reason to believe that such -, 

person keeps or for the time being has kept 
accounts, registers oi documents of Gs business 
or stock of notified agricultui.al produce-relating. . 
to his business. 

(5) The provisions of sub;sections (4) to (8) of 
section 100 of the Code of Criminal Procedqre, 
1973 (2 of 1974) shall, so far as may be, apply to 
search under sub-section (4). 

(6) Where, any books of accounts or other 
documents seized under sub-section (3) contains 
entiies recorded therein making areference as 
to the quantity, quotations, rates, receipts or - 
payment of money or sale or of 

such books of accounts or other documents shall 
be admitted in evidence and such entries shall 
be considered as prima-facie evidence of matters, 
transactions and accounts purported to have 
been recorded therein. 

- 

37. Power to stop vehicles and inspect store.- 
(1) At any time when so required by any officer 
empowered by the Marketing Board in this behalf 
in the market ar.ea concemed, - - the driver or- any - 

otherperson incharge of-the vehicle, vessel or 
other conveyance shall stop the vehicle, vessel 
or other knveyance, as the case may be-and keep 
it  stationer^. as long as may reasonably be 
necessary and allow such officer to 9x-e the . 
contents of the vehicle, vessel or other 
conveyance and inspect the records rela-g to 
notified agricultural producs carried by him and 
disclose his hame and address and the name and 
address of the owner of the vehicle, vessel or other 
conveyance and the name apd address of the 
owner of the notified ag&&ural produce carried 
by such vehicle,'vessel or other conveyance. - 

(2) The officer empowered under sub-section 
(1)' shall have power to seize* any notified 
agricultgral produce brought ipto or taken out of 
or proposed to be taken outF& the market area. 
by any vehicle, vessel or &her,conveyance, if 
suZh officer has reason to believe that any market 
fee or other amount due and payable under -tWs 
Act or value payable to the seller in respect- of 
such produce has not been paid. 

(3)Jf any officer empbvrtered unde; sub-section 
' f- 

(1) has reason to suspect that any person 1s ' 

attemptkg to evade the p,a+ent of 6ny market 
--i -- fee due and payable by him iihder section 34 or _- 

that- any person has purchased or stored any 
notified agricultural produce & contravention of 
any of the provisions of this Act or the'rules or 
the bye-laws framed thereiinderin the market 
area, he may enter or search any place of 
business, warehouse, office, establishmen't; or 
godown where he has reason to believe that such 
person keeps dr has for the time being kept stock 

-, ' 



of notified agricultural produce and he may first 
seize such agric@&pral pmduck and such seGed 
agricultural produce may be confiscated in favour 
of the Marketing Board in. t h e  manner a s  
prescribed - fpr th& purpose: 

provided that a-reasonableopportunity of.being- 
heard shall be given to the person concerned 
before confiscation of the agriwhural produce 

- 
(4) T& provisions of sections 100,457,458 and 

459 of the Code of Criminal Procedure, 1973 (2 
of 1974) shall apply to entry,-search and seizure 
under sub-sections (I), (2) and (3), as they apply 
in relation to the entry, search and seizure of 
properw by-the P O Q C ~  Officer -md such seizure 
shall forthwith be reported by the officer aforesaid 
to a Magistrate having jurisdiction over the area. 

38. Power to write offloss, shortage of fee, etc., - 
which is irrecoverable.- The Marketing Board . 
may write off any fee or other amount whatsoever 
due to it or wherever 'ky loss to the Marketigg 

. Board in money or store or other property occurs - 
through any fraud or negligence of any person - 

or for any other cause and in the opinion of the . 
~ a r k e t i n ~  ~oa rd ,  the fee, amount, money, %;ore 
or pmperty is fqund to be irrecoverable or should 
be r&mittetl, the Marketing Board may order-tb 
write off or remit @ch fee, amount, money, store . 

or property as loss or irrecoverable, as .the case . . 
may be: 

Provided that where the amount due or the 
value of the store or other property exceeds five 
hundred rueees, the Marketing Board shall,- 

before making any order30 write off or remit- as 
aforesaia, obtain the sanction of t%e State 
Marketing Officer. 

- 

39. Execution of contracts.- (1) Every contract 
- entered into by the ~arket ing  Bomd shall be in 

writing and signed-on bshalf of the Marketing 
Board by its Chairman arld the secretary or in 
the absence of the ~ h a G m a n ,  by the Vice- 
Chairman and Secretary. 

(2) No contract other-than -a- contract executed 
as provided in sub-section (1) shall-be bhiding 
on the Marketing Board 

40. Certain disputes regardizjg weights and 
measures to be decided by the Secretary of the 
Markei$hg Board.- ( 1 )  The disputes relating to 
the method of verifying; re-verifying, adjusting 
oy stamping any weig&'s--or measures or 
weighing ar measuring instnunent'in any'market 
area, such dispute may, at the request of the party 
interested, be. referred to the Secret- of 'the 
Marketing Board and the decision ofthe Secretary 
of the Marketing Board shall, subject to the 
provisions of -sub-sectio;. (21, be final. - 

(3) An appeal shall l i e ; - w ' i  the prescribed 
time limit, from the decision uhdei sub-sectionf q - 
to  the ~overnmeGt  or such officer as  the 
Government may appoint - in -this behalf. The 
decision of the Government or such officer, shall 

-- . be final. - 

41. Power to grant exemptloon from payment 
of market fees.- (1) The Government may, by 



notification in the Official Gazette and subject to 
such conditions and restrictions, if any, as may 
be specified therein, exempt in.whole or in part, 
any agricultural produce brought for sale or 
bought or sold in the market a e a ,  specified in 
such notification, from the payment of market fee 
for such period as may be specified therein. 

(2) Any h~tification issued under sub-section 
(1) may be rescinded by the Government before 
the expiry of the period for which it would have 
remained in .force and on rescission, such -, 

notification shall cease to be in force. 

CHAPTER V 

Staff of Marketing Board 

42. Power of the Marketing Board to employ 
staff.-- ( 1 )  The Marketing Board may employ a 
Secretary and such other officers and servants 
as may be necessary for the management of the 
market and for the collection, maintenance, 
dissemination and supply of information relating 
to crops, statistics and market intelligence _and 
for carrying out it's-duties under Act and shall- 
pay such officers and servants such salaries and 
allowances, pension or gratuity as the ~arketing'  
Board thinks fit and shall contribut8 to any 
Provident Fund-and Pension Fund which may be 
established for the benefit of such employees: 

Provided that all posts other than that of a 
Secretary, sa;e as s&h general or special 
directions issued by the State Marketing Officer 
in this behalf, s h a  be created. with the prior 
approval of the State Marketing Officer. 

(23. The Secretary of the Marketing Board shall 
be the Chief Executive Officer and the custodiad 
of the records and properties of the Marketing 
Board who --shall exercise such powers as are 
conferred and perfomi suchduties as are imposed 
upon him by or under this Act. 

(3) The powers conferred by this section on the 
Secretary of th; Marketing Board shalr be  
exercised subject to any rules which may be 
made in that behalf bpthe Government. 

CHAPTER VI 

Budget and Fund of the rnarkgtirrg board- 

43. Preparation and sanai'ofi of budget.- (I), 
The Marketing Board shall prepare and pass the 
budget-of it's income and*expenditue for the 
ensuing year in the prescribed form and shall 
submit it to the State Marketing Officer for 
sadction before the prescribed date-every 

- 

The State Marketing officer shall' sanction the 
budget - i t h  or withoitt- modification within two 
months &om the date of <eceipt -thereof.- If the 
budgetis not returned by the State Marketing 
Officer within two months, ~Qha l l  be presumed 
to have been sanctioned by tIie State Marketing' - 
Officer. % - . - - 

(2) The Miwketing Board may sanction or cause 
to undertake execution of cdnstrui$on works out 
of it's fund other than the-permanent funds 
referred to in sub-section (5) of this section on 
the basis of the plan and designs approved by 
the Marketing Board: . 



Provided that no sxpenclitqzre except payment 
of pension shall be made out of the pension fund. 

(3) No expenditure shall be incurred py the 
Marketing Board on -any item- if there is no, 
provision to that effect in the budget sanctioned 
thereof unless it can be met by re-appropriation 
from saving under any other head. -The sanction 
for the re-approIjriation may be obtaihed from the 
State Marketing Officer, provided that, in cased 
re-appropriation from minor head under ane . 

major head, sanction for re-appropriation will not 
be required. 

(4) The Marketing Board may, at any time 
during the year for which any budget has been 
sanctioned, cause a revised or supplementary 
budget to be passed and obtain sanction in the 
same manner as if it is an original budget. 

(5) The Marketing Board shall make provision 
in it's budget for crediting the amount into the 
pe&ane~lt fund at the rate of twenty percent of _ 
it's gross receipts cqmprising_of license fee c d  
mai-ket fees aqd into-the pension fund as specified -- 
from time to time by the State Marketing Officer.. . . 
No expenditure from the permanent fun$ shall 
be i n c ~ e d  except with the prior approval or as 
per the direction given by the State Maxketing . 
Officer. No expenditure from this fund or fram 
amount .as pzovidecj under sub-section (2) of 
section 44 shall be- proposed in the budget 
referred to in sub-section- (1). - - 

(6) The State Marketing Officer, while according 
sanction for construction work, -may, at $is 
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discretion, direct that the exektion of the works 

- s h d  be entrust& to the Public Works DepBartrnent 
of the -Government or any other agency 
authorized by the Government for this purpose 
or to the contractor/s from the approved panel 
of contractors. , . , 

- 44. Marketing Board fund.- -(l) ..Save as 
provided in sub-section (2)' 911 moneys received 
by the Marketing Board shall be paid into a-fund 
to be called 'the Marketing Board fund' and all 
expenditure incurred- by the Marketing Board 
under or for the purposes of this Act shall be 
defrayed out of the said fund. Any surplus 
remaining with the Marketing Board after meeting 
such expenditure shall- be -invested in such 
manner as may be prescribecl.' 

(2) Any-money received by the ~ a r k e t i n ~  
, - 

-Board by way of arbitratign-fee or as a- security 
for costs.irr arbitration procee&gs relating to the 
disputes or &y money received by the Baard by 
way of security de~osit, contribution to ProGident 
F'und or for payment--hi respect of any notified 
agricultural produce. or charges payable to 
weighman,. hamd and other +gctionaies and 
such other money received by the Marketing 
Bo&d as -may be provlde"&ininthe rules or bye- 
laws shall not fo- part of the Marketing Bdard 
fund and shall be kept in such-manner as may - 
be prescribed. - 

.- -- - 

(3) Save as otherwise provided in this Act, the 
amount to the credit of the Marketing Board fund 
as also other money received by the Marketing 
Board -shall be kept in a scheduled co-operative 

-, . 



bank or in a Nationalized Bank or in Post Office 
Saving ~ a n k  or in any other mode with the 
approval of thestate Marketing Officer. 

45. Application of Marketing Board fund. - (1) 
Subject to the provisions of section 44, the 
Marketing Board, in order to discharge functions 
and duties entrusted to it under this Act, may use 
the Marketing Board fund. Without prejudice to 

. the generality'of $his provision, the Marketing 
Board fund may be used for the following 
purposes, namely :- 

(i) the acquisition of a site or sites for the 
market; 

(ii) the establishment, maintenance and 
improvement of the market yard; 

(iii) the construction and repairs of building 
necessary for the purpose of the market 
yard and for convenience or safety of the 
persons using the market yard; . 

(iv) the maintenance of standazd weights 
&d measures; L 

- 

(v) the meeting of establishment charges . 
including payment and contribution towards 
provident fund,. pension and gxatuit; of the 
officers and servants employed by the 
Marketing Bo&rd; 

(vi) loans and advances to the employees 
of the Marketing Board; 

(vii) the payment of interest on the loans 
that may-be raised for the purpose ~f J the 

market and for provision of sinking fund in 
respect of such loans; 

(viii)the collection and dissemination of 
information relating to crop statistics and 
marketing of agriqultural produce; 

xi.) meeting the expenses incurred in 
auditing the accounts of the ~ a r k e t h g  Board; 

(x) payment of honorarium to the 
Chairman,, Vice-Chairman, travelling 
allowances to the Chairman, Vice-chairman 
and other members of the Marketing . 
Board and- sitting fees payable to members 
for attending the meetings; 

(xi) contribution to the Natibnd c&.ucfi of 
State -Agricultural ~ a r k e t i n a  B'oards as 

- . - . - 

prescribed; 
% 

-(xii)'contribution to an$ scheme for 
development of agricultural - .- marketing 

-- 
including transport; - 

(xiii)to provide 'facilities like grading, 
standardization, quality_certification services 
and communication to  agriculturists in the 
market area; 

< - -  

-s 

(xiv) to provide for development of - - . - 
agricultural produce in the markeg area; 

-. 

(xv) payment of expenses on elections 
under this Act; . 

(mi) incurring -of all expenses on research 
training in marketing of agricultural produce; 

-. 
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(xvii) prevention, in conjunqtion with other 

agencies, viz. State; Central and others, of 
distress sal2 of agricultural produce; 

(xviii) fostering co-operative marketing and 
assisting co-operative marketing societies in 
the procurement and organization of profitable 
disposal of produce, particularly the produce - - 
belonging to smdl and marginal farmers; 

- 

(xix) to create and promote, on it's own 
.or .through public or private partnership, 
infrastructure of post- harvest handling of 
agricultural. produce, cold storages, pre- 
cooling facilities, pack-houses and all such 
infrastructure which is required to develop 
m arket ~ y s t e ~ ;  

, - -  

(xx) any other purpose connected with the 
marketing of agricultural produce under 
this Act which is . in the -public interest, 
subject however, that - the expenditure 
thereon is made -with the prior sanction 
of the State Marketing officer, - - 

? - 

GHAPTER WI 

Contract Farming 
. - 

46, Procedure and farm of contract 'farming 
Agreement.- The Contract Farming Agreements 
shall be governed in the manner laid down 
hereinafter. - 

(1) Contract Farming Sponsor shall register 
himself with. the Marketing -Board or with the 

I officer. authorised by the Marketing Board in that 
behalf in such manner as may be prescribed, 

- - 

(2) The contract Farming Sponsor shall get the 
Contract .Far&g ~keement  recorded with the 
officer authorised by the Marketing ~dard,.in this . 
behalf. 

(3)The Contract Farming ~beement  sh-p.ll be 
in such form and contain such particulars, terms 
and conditions as &y be prescribed. 

-- 

(4) Notwithstanding anything contained in the 
Contract Farming Agreement, no title, rights, 
ownership or .possession,. shall be transferred, 
alieriated or vest in the contra& firming sponsor,- 
his successor or his agent as a consequence 
arising out of such Contract ~ a r b g  Agreement. , 

*- . 
(53 A* dispute arising out of the Contract 

Farming. Agreement shall be referred to an 
authority prescribed in that behalf for settlement.. 
The pre~cri3xtd authority shall resolve the dispute . 
in a summary manner within 30 days from the- 
date of receipt of such reference after giving the 
parties 'a feasonable opportunity of being heard. 

5- 

(6) Any party aggrieved by tlb decision of the _ 
prescribed authority aay  prefer an appeal to the - 
presc;ibed Appellate Authority @thin thirty days 
from the date of decision and such Appellant 
Authority shall dispose of the appealwithin thirty 
days from the date of such appeal after giving 
the parties a reasonable opportunity of being 
heard and the decision of the Appellate Authoriw 
shall be final and binding upon the parties thereto. 



('7) The decision of the authority under sub- 
section (5) and .the decision in the appeal under 
sub-section (6) shall have force of a decree of the 
civil court and shall be enforceable-as ,such and 
the decretal amount shall be recovered as arrears 
of land revenue from the party thereto. 

(8) Any dispute relating to or arising out of 
Contract Faririing Agreement shall not be called 
in question in any Court of Law. 

- 

(9) The agricultural produce covered under the 
Contract Farming A6eement may be sold to the 
Contract F a r d g  Sponsor outside the market area 
which shall be free from levy of market fees. 

- CHAPTER VIII 

Regulation of Trading 

47. Regulation of marketing of agricultural 
produce- (1). No person shall, except in 
accordance .with the provis2ons of this Act and - 
the rules and .bye-laws made thereunder, + .. 

(i) use any place in the market area for the. 
marketing of notified agricultural ~roduce; or 

(iiloperata in the market area as a market 
- - func€ionar.y. a 

- .  

(2) Nothing in sub-section (1) shall apply to:- 

(i) the sale of agri 
made by the producer himself to any person 
for his domestic consumption upto the quantity 
of one quintal; < .  - , /  
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(ii) notified agricultural produce which is 

brought for sale by head-load, ~rovided that 
the Government may by notification, withdraw 
this exemption specifying the reasons therein 
in respe& of such magket &ea as is specified 
in the notification; - ,  

(iii) the. purchasg or sale of ,notified 
agricultural produce which is made by a petty 
trader; 

(iv) purchase of notified agricultural produce 
which is made by an auths;ized fair price shop . - -  
dealer from the Food Corporation of India, 
the State Commodities Bading ~or~orat ion" 
or any other agency or institution authorized 
by the Government for distribution of essential 
commodities through the public distributipn 
system: 

(v) the transfer of agricultural produce 
to a co-operative society for the ~ G o s e  of 
securing an advance therefrom 

48. 'Sde of agriculttyal produce in m_arkets.- 
(1) Entire notified agricultural produce shaH be 
ordinarily sold in the market yards/sub market 
yards or in the private ydi:dLf the licence holder, 
subject to the proyisions of sub-section (2)':. ' 

. - 
Provided that the notified agricultural produce 

may be sold at othep places @so to a licence 
holder under section 52-of thii Act : 

Provided further that it shdl not be necessary 
to bring agricultural produce covered under 

- \  * 
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Contract Farming to the market yard/sub-market 
yardlprivate yard and-it may be-directly sold to 
contract-farm*g sponsor from farmers' fields. 

(2) The notified agricultural produce brought 
by the licensedlregistered trader fro& & place 
outside the market area or within the market area 
in the course of commercial transaction may be 
bought or sold anywhere in the market area.. 

(3) The price of the notified agricultural 
produce, brought for sale into the market yard, 

* 

shall be settled by a tender bid or open auction 
or any othertransparent system and no dedqction 
shall be made from tlre agreed price on any 
account whatso&ier by b e  seIler : - 

* -  

Provided that the price of notified agricultural 
produce in the private yard shall be settled in the 
manner prescribed. 

(4) ~eighment or measurement or counting of 
the agridtur@ produce so pcrchased shall be 
done by such a person add such system as is 
provided in the bye-laws or at &y other prace 
spedified for the purpose bythe ~ a r k e t i n ~ '  
Board. 

+.' 

49. Terms and procedure of  buying and 
selling.- (1) Except in the commercial transaction 
between two traders, any other person who buys 
notified agricu1tUal produce in the,market area, 
shall execute an agreement in triplicate, in such 
form, as may be prescribed, in favour of the seller 
and one copy of such agreement shall be kept 
by the buyer; second copy shall be supplied to 

the seller and the third copy shall be kepiin the 
records of the Marketing ~ o & d .  

(2) (a) The price of the notified agricultural 
produce brought in the mark& yardy-sub-market 
yard/ private yard shall be paid on the s e e  day 
to the seller in market yard/' sub-market yard/ . private yard, as the case may be, and that the 
payment for notified agricultural produce 
purchased from\ such yard, shall 35e made to the 
seller, if he is not a trader, cm the same day there 
itself; 

(b) In case the purchaser doe-s not make 
payment as provided under clause (a), he' sh+ - - 

be liable to penalty at the rate-of one percent 
per day on the total price of, the agricultural . 
produce payable to the seller, for-five days from 
the date on w3ich such amodt is payable; - 

- - 
(c) In case-the purchaser does not rnak~-- -- 

payment to the seller as provided under clause 
(b) above, within five -days, his license and 
registration shall be deemed ti, have-been - 
cancelled ori the sixth day of .mcg purchase and 
he shall not be registered or grated any lcense 
or permitted to operate under for a period 
of one year from the date of such c&cellation. - - . .- - .  

(3) N o  wholesale tfansactiod of notified 
agricultural produce shall be entered directly by 
licensed/ registered trader with producer of such 
agricultural produce in the market. y&d/ sub- - 
market yard/ private yard or at-such place except 
in accordance with the provisions contained in 
the bye-laws: - 



Provided that agricultural produce, produced 
under contract f-arming, may be directly bought 
by contract farming sponsor anywhere. 

(4) The commission agent shall recbver his 
commission only from u s  principal trader at such - 
rate as may be specified in the bye-laws including 

- 

all expenses as may be incurxed by him in 
storage of the agricultural produce and for other 

- 

services rendered by him. - 
- 

(5) Every ~~rnmission agent shall be liable, - 

(a) to keep the goods of his princip$ in safe 
custody without an; charge other than the 
commission payable to him; m d  - - 

(b) to pay the price of the goods to the 
principal as soon as the goods are sold by him 
irrespective of the fact-that whether he has - 
received or has not received the price from the 
buyer of such goods. 

' -  . % 

50. Permission for transpprtation of agricultural 
produce .' - (1) No agri&ultural-produce shall be _ - 
removed out of the market area or brought in the . 
market area frdm outside the State of Goa or . 

outside-'India except in the-manner and in 
accordance with the perrnit issued in such form 
as may be specified by the Secretary of the 
Marketing Board : 

Provided that the bill issued b y  the seller shall 
be retained till the time of transportation of 
processed product of kgricultural out cf 
the market area: 

, Provided further that the producer of 
agricultural produce himself may take the 
agricultural produce from one place to another 
without a 

(2) Under commercial traksa-ctions, any 
agricultural produce may be transported in the 

j market area in the m-anner as specified .by the 
Secretary of the Marketing Board. 

I 

5 1. Registration of functionaries.- (1) Any 
person who desires to operate in the market area 
as trader, commission agent, weigh&, hamal, 
surveyor, warehouseman, contract farming 
buyer, owner or occupier of processing factory 
or as any other market functionary, in respect of 
any notified agricultural produce, shall apply to 
the Marketing Board for his regbtration or renewal. 
of such registration, in such manner a$ within 
such period as may be pregcrrbed : 

Provided that any person may buy agricultkd - 

produce in the market yard/ sub market yard on 
day-to-day basis without getting himself 

- registered : . . . 
* 

Provided further that any person who 
desires to carry on trade oyfiransact, in any 
notified agricultural produce in more than o n e  - 
market area, shall get himself regLstered, for 
that respective function, witK the prescribed 
authority. - 

(2) Every application for registration or renewal 
of registration shall be accomp&ie3 with such 
fee as the Government may prescribe. 



- 54 - 
(3) The Marketing Board may, on receipt of an 

application for registration or- renewal of 
.registration, together with the fees prescribed 
therefor, grant a certificate of registration or 
renewal, as the case may be, for such period as 
may be prescribed. 

(4) The ~arketi& Bqard may refuse to register 
or refuse to renew the registration on of the 

following grouxids :- - 

(i) the applicant is a @nor or the application 
- 

is not bonafide; . - 

(ii) the app1ic-t has been declared defaulter 
under any "Act or rules on bye-laws made.. 

der; 

(iii) the applicant has been found guilty under 
this Act. 

(5) (i) The application received under sub- 
section (1) shall be disposed off by the Marketing 
Board within four weeks from the date of it's- 
receipt, but if the Marketing Board ~s to dispose 
off any application within such four weeks time 
then the applicant shall remind, in writing the 

- 
Marketing Board, in respect of his application; 
and the applicant shall also inform about 
the same, in writing, to the authority specified 
by the Secretary of the Marketing Board in this 
regard. 

(ii) On expiry of the period of two weeks from 
the date of receipt of the reminder by the 
Marketing Board and receipt of information by 

such authority, if the application is not disposed 
off, it shall be deemed that the registration or 
it's renewal, as the case may be, has been 
granted. - . 

\ . , 

(iii) The authority, on the basis of information 
received by it and after expiry of period of,two 
weeks specified above, shall confirm that the 
application for registration/rene-wal .was 
submitted tothe Marketing Board and due 
action has not been ta&en by the Marketing 
Board for disposal of the same and then it s8all 
issue a eertificate as per clause (ii) of:sub- 
section (5) regarding grant of deemed 
registration or its deemed renewal within two 
weeks time. , - 

(6) The registration grantedor renewed-under ' 

this section shall be subject tethe provisions of 
this Act, and the rules and bye-laws made 
thereunder. - 

- .  

(7) No commission agent shall act in any 
transaction between the agriculturist, seller, 
trader or p~chaser- or on thee- behalf, nor - shall 
he deduct any mount towards commission from 
the sale proceeds payable to the agriculturist, - 

'=2. seller, trader or purchaser. . . 

52. ~stablissbmnt of private ya;d, aiid direct 
purchase of agrigulturel produce from 
awculturiot (direct purcharjing fmm pibducer).- 
The State ~ a r k e t i n ~  Officer may grant a license 
to purchase agricultural produce, by establishing 
private yard, directly from the agriculturist, in eke 
or more market areas for,- 

-, 



[a) the purpose of processing the notified 
agricultural -produce; 

(b) trade of ~otified agricultural produce of 
particular specification; 

+ 

(c) export of notified agricultural produce; 

(d) gradkg, packing and any other adiTiity 
so as to add value to agricultural produce. 

i 

53. Establishment of -consumer/farmer market 
(Direct sale by the producer).- (i) Cansumerl 
Farmer market may be established by develophg 
infrastructure as prescribed, by any person in 
any market area and that the producer of 
agricultural produce himself may sell his produce 
as prescribed directly to the consum-er at such 
place: . - 

Provided that the consumer shall not purchase 
the agricultural produce_more than the prescribed 
quantum in the consumer market- - - 

1. 

(2) Market service charge shall be collected- 
on _sale of the stgricultural produce by the seller- 
and shall-be remitted- to the proprietor of the 
consumer market. 

(3) Save as otherwise-provided in this Act, no 
market fee shall be leviable -on the transaction 
undertaken in the consumer/farmer market. 

(4) License for establishment of consumer1 
farmer market shalI be granted by the ' . - 
Government. 

54. ~rant/renew& of license of private yard/ 
-conlswner/ fanner market and weigliman- (1) 
Any person who, under sectibn 52 desires to 
purchase notified agricultural produce directly 
from the agriculturist or wishes to establish a 
private yard or uxider se-ction-53' desires to 
establish a consumer/ farmer market in one or 
more thanone market &ea, shall apply tothe State 
Marketifig Officer for grant of licence or renewal 
of such license, as-the case may be, in the manner 
and for the period, as may be prescribed. 

. - .- . 
..- 

(2) Alongwith every such application for lidense 
or renewal of license, feesas ~rescribed, shall be 
deposited. - 

. . - - - -  
(3) The State Marketing Officer may, on receipt 

of an application for grant of license 'or renewal 
of license together with the prescribed fees' 
therefor; grant a license or rgnew it, as the case 
may be,Tfor such period asmay be d. 

-- . 
(4) Application received under suE-section '(1) 

for grant of license or renewal of such license may 
be rejected with^reaso_ns in writing. Such 
applii3etion-may 'be-rejected on any'if the 

- .- 

following grounds:- - 
- , - - L  

(i) the -Marketing ~ z a r d l s  .dues are . 
outstanding against the applicant; . - 

-(ii) the applic-ant is minor or the application 
i s  not bonafid6; - . - ... - 

. .. 
.)the applicaht has been declared defaulter 

under any Act or files and byeTlaws made 
-- 

thereunaer ; 
- ,  - 
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_ (iv), the applicant .has been d-eclar~d guilty 

- in any criminal case - and convicted. #by 
imprisonment; - - . 

- - - .  - - 1  

-(v) any other ground, as may, be prescribed. 
- .-< 

, - - - 
- (5)  hi hcense granted or renewed-.under this 

section s h d b e  - - subject to the provisions of=this 
A& rules or l5ye4aws made thereunder. - - : . - -- - 

- - - - 
55. power to cancel / .  

registration.- (1) Subject to- the provisions of sub- - -  2 
secfi.~n.(4j, &e State:Marketing Officer or the 
~ a r k e t i n ~  ~ o a r d  who has issued license or - 
registration, as the case may be, may, for reasons 
to be communicated .-,.. to the -. license holder1 
reg'istrationhdder in imit*, suspend.or cancel, 
license/regj&ation, r -  <.; if, - 

- 
e -licenselor registr 

obtahed throbgh w ~ 1  misr 
fraud; or 

- .. , - - ... . . . 
(b). th6 holder oi a e  license & &stration - 

_ or -my.of his servants or any one acting on his - 

behalf A h  his express'br implied penyissi.on, . 
commits breach of any of the terms-or 

(c) the holder of the license1 registration in 
- co&i*afion with-ot&r likehse/ &$stration 

holder commits any act or abstains from 
' 

carrying - ~ n  his norm-al-business in_ the market - -  . . -  --. 
area,wi_th the Geniionof , - -  w$l&lly obstruqting, 
suspending or stopping the marketing of 
notified agricultural produce in the market 
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yard1 sub market yagd as a consequence of 
w%& the marketin@ of any nQtified &pidultual 
produce has been ob~tructed;"&s~end~d~or 

. - 
stopped; or 

(d) the holder 6f -'~ie,licenseJregistration has 
-been adjuaged as &I &solvent; or - ' - -  

... . . - .  
- (e) the holder- - .  se/- registration 

incurs any disqualification, as  "-may be 
prescribed; or 

- - , - . - 
(f) thg holder -of lic6nsef registratioq is 

convihed of any oeesice kder this A&: - 
- - - - - 

. - 
(2) Subject to the provisions of &5-sectio6 (4). 

the Chairman or Sepretgy of the MazketingBoard- 
ma i  for reasons $0 be-cornmdcaigd. Writing 
to &e2iegistration~lder, by *.or&r, . . .  suspend . 
re&stration for a period not exceedhg one month 
on any reasons for which the?Idiirketing ~ & d  
may suspend a registration under sub-section 

- -- el: _ -  .: - 
- . -  - - - - e- . - 

- - -  
&o$&d 'thit such Cdgr shall base to have 

effect on expw of a peri-od gf ten days, from the 
date on Ghi'cL%. i ~ .  r&d=, &&ss gonfhmed by 
the hllarketihb Board *<fore <wiry of- s;ch $&n 

f . r  ... - L  - 
days. - 

reasons to be communicated in writing to the 
registration holder, -by order, suspend -or caqcel 
theJ registration granted or. renewed- by the 

A - - - ~atketing Bodrd: 
- - +  r .  - -, . 



Provided that no order -under this sub-seaion 
shall be--made -syit~out giving notice to  the - 8 

Marketing Board:" 

(4) No license or registration- s-hall be 
suspe-nded or cancelkd under; - this . section 
without giving a reasonable opportunity to it's 
holder-.to show cause agahst2such suspension 
or-cancellation. '- . - - :  - 

3 - 
# 

56. Appeal.- (1) Any person aggrieved by an 
ordsr, "under sections '51,54 or 55, 3s the 
case maybe, prefer ati appeal in such maruier, 
as may be prescribed, '- - - - . . L. 

. .  . - -  .- 
(a) to d e  stat6 ~keting~0ffickr1 %here such 

ordercis passed b.j the chair&/ ~ 6 c r ~ t h r ~ ~ o f  
the Marketing Board; within seven days of 
receipt of the orde - - .  - - - 

(b) to'tlre State ~arketing Officer, where 
such order is passed by the Marketing Board, 
within thirty - -. days - of receipt of the .order;- and - - - -. - - 

. -"- . -. . -- 

(c) to the ~overnm~fit,  Ghkre such - 
- 

is passed by the state M&kethg Officer, within 
- 

thirty days of receipt of the ordek. --- - 

(2) The Appellate Authority, if it considers 
. necessary to do so, grant a stay of the' order 

appealed agains s it may deem . " 

fit. - .  - - - < ,  

- (3) ~ h &  'order -pgsged--by the chairman7 
~e%retki$ Gf 'th'e ; ~ k r k e ' t i n ~  Board. or ther 

' 
Marketing Board or the State ~&li.eting 0&cer 

shall,,subject to the order in the appeal under 
this section, be final and sh& not be qaed in 
question in any court--of law. 

57. Redressal of dispute- between Farmer 
market or Consumer inarket aIid Marketing - 
Board.- (1) Dispute between the farmer inarket 
or consumer market add Mikketing ~ o & d  shall 
be referred to the State Marketing Officer or his 
representative or any other officer authorized by 
the ~overnment-in this regard. The hispute shall 
be resolvedafter giving both parties a reasonable 
opportunity of being heaid,- i n  the manner 
prescribed. 

(2) The decision given by the-authirity under- 
sd-section (1) above shall be final -and shall not 
be called in question h any- Court of law. - . 

58. Prohibition of-trade allotvahces-other than 
those specified under this Act. - No trade 
allowance or deduction, other than specified by' 
or under this Act, shall be made or received by 
any person in anymarket area in any transaction 
in respect of the notified agdcultural produce and 
no civil Court, shall. in- ky suit or proceeding 
arising but of any such transa$ion, have regard 
to any trade allowance no2 smpecified. 

. . . . 
59. Submission of a n n u < a c c w ~  by licensee/ - 

registered functionaries andassessment of 
market fee.- (1) Every ~t~ader,.processor, 
proprietor of a private yard, proprietor of 
consumer1 farmer market or commi_ssion agent 
connected with the business of notified 
agric&ral produce shall before the 30th June 

- 



of every year submit--to the Se~retary of the 
Marketing Board; a statement of transactions 
undertaken by or through him during the previous 
financial year ending on 31st March in the * -  - 
prescribed- manner. 

A -- 

( 2 ) ~ h e  Secretary of the Marketing Board shall 
accept br reject the itatemknt submitted to him 
under -sub-section (i) - after necessary 

, exa~iiination and verification on the basis of 
information a a a b l e  i6 the ~ & k e t i n ~  Board and 
shall Gssess the balance -amorkt payable-by the 
functionaryr aria lee*t!he eeassessed\ amount. 

(3) Any person aggrieved by the proceedings 
of the Secretary, may with-30 ddys from the date 
of receipt -6f  notice by peal'-toA the- 
Marketing ~oa rd .  

(4;) An officer 'authorized by the Government 
may, on his own motion or on-an application made 
to the - Government, start the -process of. rez 
verificatian of the statehent-which was verified 
by the Secretary; witJiin-tw&yebrg&om the date 
of verification made by the-secrete .and for this- - 
purpose such-officer shall. exsrbise the powers . - - 
under 'section- 362f this Act.. _- 

- - . - - .  

(5) The re-verification made by the .Officer 
- 

authofized- by tlie ~ovejcnment, shall be final. 
- - 

60; -Assessment of market-fees - payable t o  . 
Marketing Board 'by the licerised/registered 
function~Kes.-Tf any person required to pioduce 
accourits or furjnish hiformation under sub-sect& 
(1) of s6cbion 59 -fails t6~produce -such accohts 

or to furnish infomation or knowingly furnishes 
incomplete or incorrect account or information' 
or has not maintained proper accounts ofthe 
business of the notified agricultural produce, 
then, the Secretary of,@e Marketing Board on 
his own motion, shall assess such person for 
levying fees levied under section 34 on.the basis 

, 

of the information available with the Marketing 
Board. 

CHAPTER IX - -- -. 
- Penalfies . 

6 1. Penalty for contravention of Act, rules and 
bye laws.- Any person who .contravenes any 
provisions of this Abt -or of any rule or bye-laws 
or order issued there- under shall be punishable. 
with simpIe imprisonment ywch may extend to 
six months or with fine which &iiy extend to one 
thousand rupe-es or with both. : 

-- 
\ - . -  

62. Recoveiy of m a e t  dues:- ~henever  any . 
person is convicted &f anjr 'offknbe pinishame 
under this Act, the Magistrate shall, in addition 
to -any-iine which may-be imposed, rekover 
summarily and pay over to the MGketing Board 
the amount of fees or any oth@-amount due from 
him under this Act or rules or bl;e-l&s made ' 
thereunder and may, in his',discretirih, also 
recover and fray over to the Marketing Board 
costs of the prosecution. . - - . --. 

63. Cognizance of offwces.- No-Court shall take 
cognizance of any offence punishable under this 
Act or any rule or any bye-laws made t h e h d e r  

-, - 



except on the complaint made by the Collector 
or the Chairmail, Vice-Chairman, Secretary of the 
Marketing Board or by any- person duly 
authorized 3jy the Marketing Board in thisbehalf 
or by the State Market&g Officer. 

- CHAPTER X 
- - L 

Control - 

64. Inspection of markets and inquiry into the 
affairs of the Marketing - - Board.- (1)- The State 
Marketing Officer may:: - 

(a) inspect or cause to bginspected the 
accounts and offices of.the Marketing ~oard;  - - 

- (b) hold inquiry into the  affairs of the 
Marketing Boai-d; 

- - 

(c) call from the &rketing Board, return, 
statement, accounts or regorts w@ch he may 
think fit €0 require the ~ o & d f P  hunish; -- - - - 

(d) require the-Marketing Board to take into 
consideration.- 
,. . . 

, - 

(i) any objection, on the ground of illegality, 
inexpediency or b p r o p r i e ~  which -appears 
to him to exist; to the doing of anything or 
which i;' about to b6 don6 or i s  being done 
by or on behalf of tkie Board;* 

(ii) a i i  iniorm'ati6~ lie is able t q  fuinish 
'and whic~ appegrs tom to necesr;itate the 
doing of a%@rtain thing by the Board; 

' 

(e) direct that, anything which is about to 
be done or is being done, should not be done, 
pending consideration of the reply and 
anything which should be done but is not being 
done shodd- be done withinsuch time as he 
may direct. . , 

(2) When the affairs of the Marketing Bbard are 
investigated under this section or the proceedings 
of the Marketing Board are examined by the State 
Marketing Officer under section 69, the Chairman, 
Vice-Chairman, Secrefslry dnd all other officers, 
servants and members ofthe Board shall furnish 
such information @ their possession in regard to 
the affairs or proceedings of the Marketing Board 
as the state Marketing 0&cer,-may require. 

(3) -The State Marketrng Officer, while 
investigating the affaiis of. the Marketing Board 
under-sub- section (I), sx~lll have power to 
summon and enforce the attendance of officers 
or members of the Marketing Board and-to 
compel them to give evidence and to produce 
documents by the same means-and as far as 
possible in the same- manner as is provided in 
the coae of Civil Procedure, 1908 (5 of 1905). 

- 
(4) Where the State ' ~ k r k e i ~ ~  Officer has 

reason to believe that the b~oks and -records 
of the Marketing Board a& @ely to-be tampered 
with or destroyed or the ' funds. or property 

o f  the a r k e t i n g  Boaid are-likely -to be 
misappropriated or misapplied, the State 
Marketing Officer may issue. order directing a 
person-duly authorized by him in writing to seize 
and take possession of such books and records, - 



funds and property of the Marketing Board 
and the office;-or officers of the Marketing Board 
responsible for the custody of such books, 
records, h d s  and- property shall giv6 delivery 
thereof to the person so authorized. 

65. Powers to remove a %ember of the 
~arke t ing '  Board.- (1) The State ~ a ' r k e t i n ~  
Officer may remove a member, Chairman, or Yice- 
Chairman of the ~ & - k & i n ~  Board where he is of 

+ 

the opinion that- :- 
. - 

(a) such member, ~hair&ii  -or Vice- 
chairman has been guilty for liiiscondiict or 
for grois - negligence - of his duty as member, 
chairman or vice-chairman; 

- - 
- (b) such member, Chairman or Vice- 
Chairman has-ceased to hold the qualification 
necessary for his be'ihg a member, Chairman 
-or ~ i c e f ~ h a i r m a i  as the case may be. - - 

(2) No order of removal under-s&-section (1) 
shall be passed u'nless the person-concerned has 
been- given a reasonable opportunity -of 
submitting an explanation in respect _- of the 
allegations against him. 

(3) The state Market@g Officer~may~suspend 
-any-member or Chairman or Vice-Chairman of the 
~arketing ~otkd,  who has been served with the 
notice under sub-sections (1) and (2) oragainst 
whom b y  compk&t has been receiVed. or who 
commits irregularities-for a period from the date 
ofissue of notice or of receipt of complaint orfrom 
the date of-noticing of iheaaritiks by'the State 

Marketing Officer till the final decision-is taken 
in the case. 

-66. Supersession of the Marketing Bqard.- 
Where the Government is of the opipion that the 
Marketing Board has failed in-the performance 
of it's functions or discharge of it's duties or has 
exc-eeded or abused the powers confe2ed on it 

this Act, it may, by notification in the 
supersede the Marketing Board: 

-- 
Provided that no.order of-supersession shall be 

passed unless the Qpver.nment has accorded 
reasonable opportunity to the- Maeting Board 
of submitting a written expjqngrtion in respect of 

- - the allegations against it. 

6 7. Consequence of supersession of Mwketing 
Board.- Upon publicatiori: o£. the notification 
superseding the Marketing Board under section 
66, the following consequences shall ensue:? . 

--. _ - ,  

(i) all the members @bludiG the'chairman, 
-Vice-chairman of the .Marketing Boqd shall, 
as f~om.  the date <f publieation-of the 
notification, be deemed to have vacated-their 
offices; L 

- 
(ii) the Government s h e  dire@ that steps 

'be taken -for constitution of new Marketing 
Board under section 12 a d  till the time a new 
Marketing Board under section 12 is 
constituted as aforesaid, the State -Marketing 
Officer shall make- such arrang-ents for 
carrying out- the functions -of the Marketing 
Board as he may deem fit for a period not 



- 68 - 
exceedirig six months and for that purpose, 
he may direct that all the functions, powers and 
duties of the Marketing Board and it's Chairman 
under-this Act, shall be performed, ,exercised 
and-discharged by such person or authority as 
the State Marketing Officer may appoint in this 
behalf and such person or authority shall be 
deemed to be Marketing Board or Chairman, 
as the case may be. r 
68. Power of State Marketing Officer to direct " 

Marketing Board-for amending bye-laws.- (1) If 
it appears to the State Marketing Officer that it 
is necessdry or expedient in the interest of a 
market or of the Marketing Board to make any 
bye-laws or to amend any bye laws, he may, by 
order requize the Marketing Board to make such 
bye-laws or to carry out amendment to the bye 

- laws within such time as he may specify in such 
order. 

(2) If the Marketing Boasd fails to make such 
bye laws or. such amendmen* in the bye laws , 

within the time specified, the ~t 'a te  ~ a r k e t i n ~ ~  
Officer may, afker giving the Marketing Board a 
reasbnable opportunity of being heard, by order,' 
make such bye laws or carry oat such 
amendment to the bye-laws and thereupon 
subject to any order under sub-seaion (3), such 
bye; laws or such amendment to tlie bye-laws 
shall-be deemed to havebeen made or amended 
by the Marketing Board in accordance with the 

' 

provisions of this Act or the rules made 
thereunder and thereupon such bye-laws or 
amendeb bye-laws shall be bixiding 012 the 
Marketing Board. : , 

- 69 - 
(3) An appeal shall lie to the Government fiom 

any order'of the State ~ a r k e t i n ~  Officer under 
sub-section (1) with& thirty days from the date 

- of such order and the decision of the Government 
on such appeal shall be final. 

\ - - - ,  

69. power of the state Mafketing weer to 
poh&it execzkion bf reSoibti6n p&sed o r  order 
made by the Markethg ~6ard.- (1) The State 
Marketing Officer may, on his h motion or on 
report or complaint receive& by order, prohibit 
tlie execution of a resolution passed or-order 

-made by the ~ & k e t i n ~ - ~ ; a r d  or it's Chairman 
or any of it's officers or seivimts, if he:is of the 
opinion that such rCsolution or order is prejucgcial 
to the public-interest or is-likely to-kder  efficient 
running of the business in any market area, . 

princip-al market yard or sulj market yard or is 
against the provisions of this Act or the rules or 
b y ~ ~ l a & s  made thereunde; . 

-1 - .  
(2) Where the execution of a resolutionor~der 

is prohibited by an order made unde; sub-section 
(1) and continuing in'force, it s h e  EeFthe duty 
of the Board, if so required by the State M & % e ~ g  
Officer, .to t&e such "action, as the Board would 
have been entitled to take i f  such resolution or 
order had never been  pass^ or made, which 
is necessary for preventhg the Chairman or any - 
of it's officers or senrants from doing or continuing 

- - 
under der. 

-- 

70. P O W ~ ~  to call for proceeding; of Marketing 
Board and the State Marketing Offiieir.- (1) The 
State Marketing officer may, on his. own motion 
or on .&-application made to him, call for and . r .  



examine the prockedhgs of the Marketing Board 
and the ~overqnent-may on it's own motion or 
pn application made to it, call for and exa&ne 
the proceedings of the State Marketing Officer, 
for the purpose of satisfying himself o; itself, as 
the *case m-ay-be, as to the legality or prdpriety 
of iaiy decision-t&e; or order passed and as to 
the regul&ty oftlie proceedings of the Board or 
the State Marketing Officer, as the case may be. 
If, upon examination, it appears- to the State 
-Marketing Officer or the Government that any " 

- such decision, order .or -proceedings should be 
modified, annulled, reversed or. remitted for 
reconsidetation, he or'it, i s  the case may be, may 
pass such order thereof as deemed fit: . - > - 

- Provided that- every -applicat-ion t o  the 
Government for the exercise of the under 
tliis sectionTshaU be filed- within sixty days from 
the date on which the decision or order to which 
the application relates was communicated to the 
applicant: 

- .  .._- - . . 
Provided further that no such-qrder shall be 

passed .under subcsection (I) without giving a - 
reasonable opportunity of being heard to. the. 
parties affected thereto. - - 
- (2) The Government or the State Marketing 
Officer, as the case may be, may suspend the 
execution of the 'decision taken or order- passed 
by the state ~ a r k e t i n ~  officer or the Marketing 
Board, pending the exercise of it's/his powers 
under sub,section . -  (11.. A 

71'. ~ i a b i 1 i t ~ -  bf Chairman, vice-~hairmah, 
members"-and employees for loss, vliaste or 

- 71 - 
misappropriation, etc.- (1) In the course. of the 
inquiry or inspection under section 64 or in the 
course of the audit under this Act, in case if it 
is found that any person who is'or was entrusted 
with the management of the.Marketing Board or 
any deceased; past or present; chairmah, Vice- 
Chairman, member, officer incharge. of the 
Marketing Board of any other officer or 'empioyee 
of the Marketing Board or an officer-of the 
Government, has made or directed by assenting 
or concurring or participating in aniy affirmative 
vote or proceeding relatea' thefeto, any payment 
or application of any money or other property 
belonging to or under thecontrol of the Marketing 
Board to any purpose, contrary to the provisions 
of this Act or rules or 'Eiy&laws maae thereunder 
or h is  caused any deficiency or lbsq by 
negligende or misconduct or h&ir&~a~pro~f ia ted  . 
or fraudulently retained any money or other 
property belonging to the Markethg Board, the 
State Marketing Officer may, on his own motion__ 
or on application, inquire himself or dire& any 
officer subordinate to him duly authorized by him 
by an-order in- writing in this behalf to inquire 
into, the conduct of such persons, within- two 
years of the date of report of audit, inquiry or 
inspection, as the case may he. 

-. 

(2) If, upon & inquiry made under sub-section 
- 

(I), the State Marketing Officer k satisfied that 
there are good grounds for an order under this 
sub-section, hemay make-an order requiring such 
person or in the case of a.deceased person, his 
legal representative, who inherits his estate, to 
repay or restore the money or ~ r o ~ e r t ~ - o r  any 
part tliereof; with interest at such rate or to pay -. 
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contribution and costs or compensation- to sucli 
extent as the'state Marketing Officer may 
consider just and,equitable: 

provided &at no order under this-sub-section 
sh$ be made -&less the concerned has 
been given axeasonable opportunity of being 
heard . - in -the matter: 

. - - 
.Provided firither that- the. liability of a legal 

repr&entatiYe of-the deceased shall be limited 
to the extent of the property of the deceased 
which ii inherited - -  by such legal representative-. . . 

(3) Any person agmieved by an order made 
under sub- section (2), may, withip thirty days 
from the- da* of commynication of the order to 
him, appe&l to the Gov_ernment and the order of 

- the Government in such appeal shall be final and 
conclusive. 

(4) No order passed- under sub-section (2) or 
sub- .section (3) shd-be called in-question in-.any - 
Court of - law. . . 

. - 

(5) Any order made under sub-section (2) or 
sub- section (3) shall, on the application of the 
State Marketing Officer, be.enforced by a Civil 
Court, ,having .Zjuri~diction in the same-manner 

' as if it. is a decree of such Count ,and anyesum 
directed to be-paid by such order may be 
recovered as F e a r s  of land revenue. 

- 

(6) The State Marketing Officer may, if he. is 
satisfied on affidavit; bgtz-iry or otherwise; that 
any person with intention to delay or obstruct the 

enforcement of any order passed against him 
underthis section is about to dispose of the whole 
or any part of his property or is about to remove 
the whole or any part of his- property from the 
State, unless adequate security is furnished, 
direct the conditional attachmeht 'of such 
property or any part thereof as  he thinks 
necessary and such attachment shall have the 
same effect as if it is made by a competent Civil 
Count. 

_ 72. Power of the ~overnment  to amend 
Schedule.- (1)' The Government may, by 
notification, add to or omit from or amend any of 
the items of agricultural produce specified in the 
Schedqle to-this Act and therehpon the said 
Schedule shall be deeliled to have been amended 

- .  accordingly: 
.b - *  - 

provided that no notification shall be issued by 
Government under this section without giving 
previous publication in the Official Gazette of not 
less than forty five days, of its intention to issue 
such notification. - ., 
- 73. Power of Government to give directions.- 
(I) -The Government may .give directions to the 

=% 

Marketing Board. . - 
(2) The Marketing Board shall be bound to 

comply with the directions issued by the 
Governmeat under sub-section (2). - 

74. Recovery of sums-due to the Marketing 
Board.- Any sum due-to the -Marketing Board 
on account of any, charge, costs, expenses, fees, 



rent or on any other accaunt under the provisions 
of this,Act--or any rule or bye laws made 
thereunder shall be recoverable in the same 
manner as arrears of land revenue., - 

-75. .Chairman; Vice-chairman, members, 
officers and servants of the Marketing Board to 
be public- servants: -The Chairman, Vice- 
ChCiirman, members; Se.cretary, other officers and 
servants of the Marketing Board shall be deemed 
to be public servants within the meaning of ' 
section 21 of the-Indian Penal Code, 1860 ( 45 of 
1860). . - - ,  - 

- - - 2 

. 76; Dekgation of powers.- (1) The Govefnment 
may delegate to any of its officer not below the 
rank of State Marketing Officer any of the powers 
conferred on it by or under this Act other than 
the power to make rules under section 81. 

- - 

(2) The State Marketing officer may delegate 
=y of his powers to any officer of the Government 
not below the rank of Assistan$ Registrar of Co- 

< 

operative Societies. - 

- 77. Bar to civil suit and protection to persons 
actingjn,.good faith,- No suit, prosecution or 
legal proceedings in respect of anything -done in 
good faith or intended to be done in good 
faith.under this Act or rules, or bye-laws 
made _thereunder, shall lie against the State 
Marketing Officer or officers of the Government 
or against the Marketing Board or any person 
acting under and in accordance with the 
directions: of- the State Marketing Officer, 
Government: or the Board. . - 

.78. Bar to suit in absence of notice.- 
Notwithstanding anything contained @ any other 
law, no suit shall be instituted against the Board, 
until the expiration of two months from the date 
of notice in writing stating the cause.of.action, 
name and place of abo'deloffice of the intending 
plaintiff and the relief which he claims has been 
delivered or left at the office of the Board. Every 
such suit shall be dismissed unless it is instituted 
within six months from the date of the accrual 
of the cause of action. 

-- 

79. Duty of local authority to give information 
and assistance.- (f) It shall be the duty of every 
local -authority to -giye all the necessary 
information, in-it's posession orAunder the control 
of it's officers, to the Marketing Boazd or its 
officers- authorized in  that Ijehalf, relating to. 
the movement of ag-riculturd produce in&. or out 
ofthe area of the local aGhhity free of any 
charges. - . 

- 
(2) It shall also be the duty of every local 

authority and- it's officers and staff concerned 
to give all the possible assistance to any officer 
of the ~ a r k e t i n ~  Board in exercise of his 
powers Bnd discharging hig duties ,knder this 
Act. - -Z - 

80 Act's not to be invalidated by-informality, 
vacancy, etc. - No act done or proceeding taken 
under this Act by the Boar& shall be invalidated 
merely on the ground of,- 

- - -  
(a) any vacancy or defect in the constitution 

of the ~ark&ing  Board; 



(b) any' defect or irregularity in the 
appointment of the person acting as a member 
thereof; 

(c) any defect-or irregularity in such act or 
proceedings, not affecting the substance. ' 

CHAPTER XI 

Rules and Bye-Laws - 

8 1. Power to make rules.- (1) The Government 
may, by notification in-the Officikl-Gazette and. 
after previous publication, make rules for 

, . 
carrying out the purposes of this Act. 

(2) In pakticular and without prejudice t o  the 
generality of the foregoing provision, such rules 
may provide for all or any of the following 
matters:- 

(i) other manner of publication of notifi- 
catioi as provided - .  in sub-section (1) of - - .  seeion 3; < 

- -  - ~ 

(ii) the 'manner -of election -of female' 
agriculturists as members on the Marketing 
Board, as provided in clause (b) of sub-section 

n 12; 

(iii) the manner of ;election of memb&s 9s 
provided in sub-section (1) of section 13; - 

(iv) the period during which a Chairman 
or a ViceLChairman shallhold oifice as provided 

, - - - 
in section 21: 

- 77 - 
.(v) the limit of t-he total amount of 

honorarium t6be paid to the Chairman and the 
Vice-chairman of the Marketing Board a s  
provided in section 23; 

(vi) the manner of periodical izispection of 
all weights and measures and weighing and 
meas~ing  instruments in use in a maiket area, 
as provided in section 32 (2) (u) and 

(vii) the m%ers subject to which the powers 
conferred on the Secretary of the Marketing 
Board under section 42 shall be exercised as 
provided in sub-section (3) of section -42; 

(viii) form of budget of the M-arketing Board 
and the date for submitting the s m e  to-the 
State Marketing Officer as provided in sub- 
section (1) of section 43;- 

C .  
% 

(ix) the manner in which the amount to the 
credit of'the Marketing Board F'und shall be 
invested as provided in sub-section (1)-of 
section 44 and the -manner iq which the money 
received by the Marketing Board as stated in 
sub-section (2) of sect& 44 shall be kept as 
provided in that sub-section; 

- . -  I = 
(x) the use of the Marketing Board Fund for - 

making contributitk to the National Council of 
k 
k 

State Agricultural Marketing ~oard,-as provided 

$: 
in item (d) of sub-section (1) of section 45; 

t (xi) the manner of settling price of notified 
B agricultural produce in the - private yard , as a 
! provided in  sub-section (3) of section 48; 



(xii) -all matters as stated in sections 51, 53 
&d 54; - - .L 

(xiii) the manner of fhng appeal as provided 
in section 56; 

-. (xiv) 'the manner of resolving dispute as 
provided in section 57; 

- 

- - 

(xv) any other matter which has to be, or 
may be, prescribed. -.I 

(3) Ih m h g  any rule, the ~overn'inent may 
diredt that breach iherebf shall be p-wishable 
with fine which may extend to two hundred 
rupees.- 

(4) Every rule made under this Act shall be laid, 
as soon as may be after it 'is made,-before the 
Legislative Assembly of Goa. 

. . 

82. Power to make bye-laws.- (1) Subject to 
the provisions of this A d  and-the rules made 
thereunder, t$e- ~ a j i k & ~  ~o&d%&, hi respect 
of marketing areamunder it's ininagemeht, makee 
bye lgws for:- - 

(i) the regulation of business of the Marketing 
Board; - - - 

* - -  

_ (ii) the ponditions of trading in a market; 

(iii) the delegation of powers, duties and 
functions to the officers and s-ervants, 
appoint-ment, pay, punishment,.. pension, 
gratuity, leave; leave dlowarices, contribution 

by them to any provident fund which may be 
estadlished for the benefit of such officers agd 
servant9 and other conditions of service; ' 

(iv) the delegation of powers, duties and 
functions to a sub co'mmi%tee, if aiiy;' 

(v) market functionaries who are required 
to obtain licence under this Act; 

(vi) enabling and re rading; 

(vii) any othr'matter for which bye laws are 
required to be made- ~ d e r  this' Act or -it may 
be necessary to frame bye-laws for effectively 
-implem&kting th~-provisions-of this Act and the 

- rules made-;thereunder in-the m'arlret area. 

(2) No bye laws made unqer sub section (1) 
shaa-take effect until they havi been approired 
by the State Marketing Officer. + -- -- 

h 

' (3) In making iny bye laps,. the Marketing 
Board may "diiG& thkt g breach thereof shall be 
pun!shab),e with @e which may extend to one 
hundred rupees and 'where the breach is a 
continuing one, with-further .fine which may 
extend to ten-rupees -fG e~e?~day-durin~ the 
period when such breach contin'ues. - .  

CHAPTER XI1 

- 
Repeal and Savings - - 

- "  - -. - 

- 831 Reped zindniZ Savings.-11) The Mharashtra 
Agricultural Produce ~arke t ing  (~e~ulation) , Act + 



, 1963 (Act NO. XX Of 1964). as extended to the 
state z ~ o a ,  is hereby .. .. repealed. 

(2) Notwithstanding such repeal,- 

(i) anything done or any action taken 
- (including any appointment, delegation or 

declaration made, notification, rule, direction 
or notice issued, bye-laws framed, market area, 
markets, sub-markets, market yards and sub- 

. market yards declared, established or notified,.% 
licences granted, fees levied and collected, 
instrurnentae~cuted, any fund established or 
constituted)-b$ or under the provikions of the 
repealed Act, shall, in so far as it is-not 

- &consistent with the prc&isions of this Act, be 
deemed to have been done or taken -under the 
corresponding provisions of this Act and shall 
continue in force unless and until superseded 

. .by anything done or any action taken under 
this Act. 

(ii) unless the Government otherwise 
direds, the ~Gketing-~oard-wnstituted; under ' 

. the re$ealed A$, the ~ h d n i & ,  vice-?liairrh& 
and members appointed shall continue. to 
exercise their powers until thkexpiry of th& 
term under the repealed A-ct'or till the 

' . ~ G k e t i n g  ~ o a r d  is constituted in accordance 
with the provisions of this Act, whichever is 
earlier. 

(3) On issue of directions under clause (ii) of 
sub- section (2), the provisions of this section shall 
-apply as from q e  date specified in the direction - 
as'if the i ~ g r k e t h g ~ o a r d  - stood dis.sdlv&d.on that 
date. 

84. Power to remove difficulty.- (1) If any 
difficulty arises in giving effect to the provisions 
of this Act, the Government may, by order, 
published in the Official Gazette, make such 
provisions no2 inconsistent with the provisions of 
this Act as may appear to be necessary for 
removing such difficulty: 

Provide that no such order shall be made under 
this section after the expiry of two years from the 
date of the co-mencement of this Act. 

(2) Every order made urider this section'shall 
be laid, as soon as may be after it is made, before 
the ~e~is la t ive  Assembly of Goa. 



SCHEDULE - 
-. 
[See Sections 2 (A) and 721 

(i) FIBRES: 

-(I) Cotton (ginned and unginned). 

(11) CEREALS: - -  . 
(1) wheat (husked and unhusked). - 
(2) Paddy (husked and unhusked). , 

(3) Jowar. 

(4) Bajri. 

(5) Vari. 

(6) Maize. 

(7) Sarsav. 

(8) Barley. 

(9) Ragi. 

(m) PULSES: . , 

- 
(1) 'I-ur- < 

(2) Gram. 

(3) Udid. -- 

(6) Peas. 

(8) Splits (Dal of pulses). 

(9) Masur. 

(10) Ghevcla Beans. 

(IV). OILSEEDS: 

(1) ' Groundnut (shelled and unshelled). 

(2) Linseed. 

(3) Sesame. - ,  

(4) Sunflower. 

(5) Arnbadi. 

(6) Coconut (husked and unhusked). 

(7) Tender Coconut. 

(8) Copra. -- 

(9) Cotton seed. 

(10) Kokum (and it's products). 

(V) NARCOTICS: # 

(1) Tobacco and it's products. 

(VI) Gur, Sugar and Sugarcane 
7 

5 .  

(VII) FRUITS : 

(1) Mango and it's products. ' 

(2) ~osar; lbi  (sweet linhe). 
(3) ., Santra (Orange).- 

(4) Lemon. 

(5) Banana. . 
h 

(6) Grapes. 

(7) Chickoo. ' 

(8) Melon. 

(9) Water Melon. 

(10) Papaya. 

(11) Guava. 

(12) Bor. 

(13) Pineapple. . 



(14) Jackhit including it's products.- 

(15) Cashew ~ p p l e .  _ 
(16) Apple. 

(vm) VEGETABLES : 

(1) Potato. 

(2) Onion. 

(3) Tomato. - 
(4) Swan. 

(5) Leafy and fresh vegetables. 

(6) Yam Potato. 
- - 

(7) Sweet Potato. ' - 

(8) Ulsande. 

(9) Ladies finger. 

(10) Brinjal. 

(1 1) Cucumber. 

(12) Pumpkin. 

(13) Carrot. 

(14) Raddish. 

(IX) ANIMAL HUSBANDRY PRODUCTS : 

(1) Eggs. 
- 

(2) Poultry. 

(3) Cattle. 

(4) Sheep. 

(5) Goat. 

(6) Pigs. 

(7) Wool. 

(8) Butter. 

(9) Ghee. 

(10) Milk. 

(11) Hides and Skins. 

- 85 - 
(X) CQNDINIENTS, SPICES AND OTHERS: 

(1) Turmeric. 

(2) Ginger. 

(3) Garlic. 

(4) ~orri&der. 
(5) Chilli. . , 

(6) Cardaman and Pepper. 

(7) Variali. 
(8) Betelnut. 

(9) Betel leaves. 
(10) Raw Cashewnuts-iincluding processed). 

(11) Cumin (Jira). 

(12) Rai (mustard): 

(13) Methi. 

(14) Isabgul. 

(15) Asarios. 
(16) Musli. 

(17) Gum. i .  
-, (18) Tamarind. 

(19) Arecanut (Beda). 

(20) Kokam Sol and Seed. 

(m GRASS AND FODDER: 
.. 

. 
(W) CATTLE FEEDS: 

(1) Guwar. 
% 

(2) Punvad. 

0 APICULTURE: 
(1) Honey. 

0 PISCICULTURE: 

(1) Fish. .. . 

(2) Fish processed (canned). 



- 86 - 
(XV) SERICULTURE: 

(1) si. - -  

0 FOREST PRODUCE : 
(1) Hilda. 

- (2) Gum. 
(3) Bidi leaves. 
(4) Lac. 
(5) Bamboo. 

- 
(6) Karmal. 
(7) Bimal. 
(8) Ambada. 
(9) Timber and Firewood. - - 

(XVII) EDIBLE OILS: 
(1) Coconut oil. 
(2) Groundnut oil. 
(3) Palm oil. 

(XVIII) OTHERS: 

(1) Flowers. 

------ - 


